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STRATOSPH 


PERFORMANCE 


IS IMPORTANT TO YOU, TOO 


While there is small likelihood of your ever 
being called upon to furnish one of your sub- 
scribers with communications apparatus that 
will function perfectly at 32,000 feet, the fact 
that Stromberg-Carlson makes such equipment 
is important to you. 

Certain types of communications equipment 
made for our air forces has to function per- 
fectly at altitudes up to 32,000 feet. To make 
sure that the apparatus will do this, we test it 
in a special Stratosphere Chamber. In this 
special chamber, all the various temperatures, 


humidities, and air pressures which will be 
encountered in actual flying are reproduced. 
This Stratosphere Chamber is typical of 
the engineering and manufacturing advances 
Stromberg-Carlson has made under wartime 
demands. When peace comes, these advances 
mean that Stromberg-Carlson will offer the 
field of telephony even finer equipment than 
that which has come from the company in the 
past. This new and interesting equipment will 
further justify the company’s slogan, “There 
is Nothing Finer than a Stromberg-Carlson”. 


Stromberg-Carlson Company, Factory, General Offices: Rochester 3, N. Y. 
Branch Offices: Chicago, Kansas City, San Francisco, Toronto 


HOW FAR AWAY IS VICTORY? 


No one knows exactly when the war 
will end. The principal thing that 
might postpone that day is over- 
optimism. The war has not yet been 
won. Let’s make our dollars fight 
harder than ever by buying an extra 


War Bond today! 














This is the Kellogg-built five-position 
switchboard installed 

Army training © 

ing needs. lt is an 


with multiple line lamp cal 


tion enabling every operator to an 
swer a signal on any line. This insures 
highly efficient service and significant 
time-savings oF the many important 
calls coming in to this key Army 





NERVE CENTER 


Of A Great Mid-Western Army Training Center 





KELLOGG An Army training on these pages, a five-position switchboard made by 
SWITCHBOARD camp is a duplicate in Kellogg handles all the telephone needs of a large train- 
many ways of the me- ing center in the Mid-West. Over this board as many 
dium-sized urban com- as 35,000 calls a day are handled with the speed and 
munity. It provides efficiency that Independent telephone men associate 

35,000 facilities for living, sleep- with Kellogg switchboards. 
Calls a Day ing, eating, working, 
recreation, etc. And its 
nerve center, like that of 


3 [speeds Communications 
Bes) by Handling Up to 


Supplying switchboards for military establishments is 
just one phase of Kellogg's production for the Armed 
Forces. A wide variety of other products and parts is 
being turned out in huge quantities, including telephone 
and radio earphones; field telephone and telegraph 

The kind of telephone equipment to be seen at train- sets; hand, palm and throat microphones; jacks and 
ing centers and other military establishments is familiar plugs, telephone cords; radio noise filters; and many 
to Independent telephone men. In the example shown other related and allied products. 


the average American 
city, is an efficient, modern telephone system. 





KELLOGG SWITCHBOARD & SUPPLY 


66s0 $0. CICERO AVENUE, CHICAGO, ILLINOIS 


= —) ae. " - Close-up of the toll 
a positions of the five- 

- “ie bad position Kellogg 
Switchboard which is 

now serving an im- 

portant army camp. 

Up to 35,000 calls 

per day are handled 

through the switch- 

board. 


View of main frame 
and power equip- 
ment used with the 
Kellogg five-position 
switchboard shown 
on opposite page. 
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Specialists 
in all Types 


Nlicopress OFFSET DEAD-ENDS Telephone Wire 


When your line terminations are made with Nicopress Offset Dead-Ends you can be sure that Drop — Duct — Tree 
they are O.K. For not only will your linemen do a neat job and do it quickly, 


but they'll make Dead-Ends that are strong and Inside —Bridle—Jumper 
tight. And another nice feature of Nicropress 
Also 


Offset Dead-Ends is that they provide for leav- 
w — ° 
Plastite’ Insulation 


ing a tail of any desired length. 
i 
| 5100 SUPERIOR AVENUE - CLEVELAND 3, OHIO 


, Canadian Manufacturer — N. Slater Company, Ltd:, Hamilton, Ontario, Canada WHITNEY BLAKE CO 
. 


Export Distributor—INTERNATIONAL STANDARD ELECTRIC CORP., NEW YORK, N. Y. 


NEW HAVEN, CONN. 
MAKE IT A NATIONAL llicopress 7TrarGe Distributed by Graybar 





















Somatotes we we Onset 
installe on n nsulator—can e 
ORDER FROM YOUR JOBBER used with equal efficiency on strain 


or spool insulators. 
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Properly-seasoned poles are selected 
for the thorough PENTA treatment. 





























FULL-LENGTH TREATED 
NORTHERN WHITE CEDAR 


LONG-TERM INVESTMENT 
in DEPENDABLE SERVICE 


Exceptionally long life—protection against 
sapwood decay and termites —low per 
annum cost—all are assured in P & H 


PENTA Poles. 


The amazingly effective highly-developed 
PENTA full-length immersion treatment is 
combined with all the NATURAL advan- 
tages of standard P & H Northern White 
Cedar Telephone Poles—in P & H PENTA 


Poles. 


Attractively priced—because the PENTA 
treatment is more economical than other 
preservative treatments. Yet it is many 
times more toxic than other preservatives in 
common use. 


P & H PENTA Poles are non-corrosive, 
clean, dry, easy to handle. P & H PENTA 
is today's best pole investment—either for 


replacements or for new 
lines. 


Write for 
full information 


PAGE anv HILL CO. 


MINNEAPOLIS, MINNESOTA - 50 CHURCH STREET, NEW YORK,N.Y. “STILL IN 


Distributed by AUTOMATIC ELECTRIC SALES CORPORATION 
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“ 
STROMBERG-CARLSON COMPANY THE LEAD 
































BUILT FOR HARD 


In actual service—as well as in the test lab—Monotype Drop Wire has shown 
its mettle. It stands up because it is made of the right stuff. From high tensile 
conductors to pitch and mica finish this famous wire is scientifically correct. 
Now that replacements must be held to an absolute minimum, operating men 
appreciate more than ever Monotype’s ability to take vicious punishment 


throughout its exceedingly long life. 


MONOTYPE DROP WIRE 


MANUFACTURED FOR 
AUTOMATIC ELECTRIC COMPANY 
By GENERAL CABLE CORPORATION 


DISTRIBUTED BY 


AUTOMATIC ELECTRIC 


SALES CORPORATION 





1033 WEST VAN BUREN STREET + CHICAGO, ILLINOIS 
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Said the War Correspondent to the Folks Back Home: 


———— 
s~storm rail center 





In your morning paper Whose only command is... 


It's only an arrow Get the story! 
Creeping toward a dot on the map... * . * 
Helping him get the story through 

But out there Relaying it from field radio 

Where the angty earth To command outpost 

Convulses under your feet To towering Mackay Radio 

From the thundering steamroller charge Trans-Atlantic radio telegraph station 

It's hell on wheels Is the voice and ear of electronics 

As the tanks attack at dawn The vacuum tube... 

is a - Giving wings to his words 
Just as it helps plane and tank 

And close on their clawing heels “Work together better 

Spattered with the same mud and lead Because they can talk together’ 

As the mopping-up forces ‘ i : 

Comes the soldier with the typewriter . . . 
‘ The war correspondent Here at I. T. & T.’s manufacturing associate 
‘ee Tie Federal Telephone and Radio Corporation 
Whether for beaming a headline across : . Where a great many of these tubes are made 
teal os helen . is s When you read his eye-witness account Our hats are off 
ging it into your 

home, Federal is a leading manufac- Of how this town was taken To the men who use them 
turer of radio transmitting and receiv- Read between the lines To speed victory... 
ing tubes, including the giant tubes used And give a thought Some day they'll help men 
by Mackay Radio in its world-wide To the man under the helmet Build a better world 


Communications Service 


: INTERNATIONAL TELEPHONE AND TELEGRAPH Corporation 67 Broad St., New York 5, N. Y. 
- Manufacturing Associate: 
FEDERAL TELEPHONE AND RADIO CORPORATION 
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AN ADVERTISEMENT 
OF THE 
BELL TELEPHONE SYSTEM 














‘The five-minute voluntary limit on Long Distance 
calls suggested on the opposite page is a 
flexible, practical way to handle crowded circuits. 
This good-humored advertisement makes a 


bid for public understanding and co-operation that 





ought to benefit the entire telephone industry. 





It will appear in national magazines during August. 





If you hear the operator say that, it means that the line you want is crowded and other 


calls are waiting. . . . We’re sure you'll understand and co-operate cheerfully—in the 


GA, 
an S 


interests of better wartime telephone service for everybody. (iB) BELL TELEPHONE SYSTEM 
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Two Years’ Driving with No Time Out 


EASTERY 
TRANSPORTATION 
COmpan” 


~.., and this FWD is still going strong 


Stop-and-go short hauls day afer day, with 12-ton loads, is 
a tough test for any truck. 

But this FWD in Appleton, Wisconsin, has been on the 
go for two years in just that kind of service. This FWD is 
owned by P. J. Heenan, owner and operator of the Eastern 
Transportation Co. “Not since we purchased this truck 
have we been tied up or lost time,”” writes Mr. Heenan. 

Mr. Heenan purchased this FWD truck (a T-26 tractor) 
in August, 1941. It is used daily on Eastern’s Manitowoc- 
Appleton run. In over 50,000 miles, the gasoline economy 
on this short haul averaged 4.6 to 5 miles per gallon, with 
loads up to 12 tons. 

Extra ruggedness and dependability are built into FWD 
trucks. Owners know that FWD’s never become “orphans” 
— that progressive interchangeability of vital parts keeps 
FWD’s in service far beyond normal expectancy. 

The full-powered traction of four driving wheels is 
vital for today’s transportation tasks. See your FWD branch 
or dealer and get the whole story. 


THE FOUR WHEEL DRIVE AUTO COMPANY 
CLINTONVILLE, WISCONSIN 
Canadian Factory: Kitchener, Ontario 


Mr. P. J. Heenan, 
owner and oper- 
ator of the east- 
ern Transporta- 
tion Co., keeps 
in touch with 
operations. He's 
always ‘on the 


go, like his FWD. 


a 2 & 


IN EVERY FIELD WHERE TRUCK QUALITY IS PUT TO THE_TEST— FWD’s STAND UP! 


‘ TASH asia : 


oe ces sige ae 


EASTER, 
TRANSPORTATION 
es sey 


Full Loads...Short Hauls 


























Jhe Business Gurl 


of Joday 


By RUBY RILEY 
Associate Editor of "TELEPHONY" 


working girl, says Paul Gallico 

writing in Glamour magazine. 
She is not a simpering cutie in a re- 
vealing bathing suit but instead is 
America’s blessing and heroine, the 
girl with a job, who is pitching into 
the war effort with a zest and initia- 
tive that are typically American. It 
is significant to note that working 
girls embody all the things for which 
our men in uniform are fighting. 

Mr. Gallico says: “When you talk 
about liberty, independence and free- 
dom, you’re talking about the girl who 
works. That’s what she buys with her 
hours of toil and finds the price not too 
high .. . She is useful as well as stim- 
ulating and decorative. She is one of 
the keystones of the nation. If the 
girl with a job stayed home from work 
tomorrow and the next day—from 
Maine to Florida, from New York to 
California—the nation would come to 
a standstill, business would collapse, 
nobody would be able to find a damned 
thing.” 


T= REAL “Miss America” is the 


Mr. Gallico points out that for years 
the working girl “has been America’s 
quiet, unsung heroine . . . Day in, day 
out, she has pitched in and helped 
family or husband to bear the financial 
burdens of modern living. Only in the 
last year or so has anyone thought of 
putting her picture in the papers. . 
She is loyal, reliable and honest, tire- 
less and patient. When you turn 
something over to her capable hands, 
you know that it’s going to get done.” 

Certainly, never before has the busi- 
Ness girl been called upon to do so 
Many things as in the present war-day. 
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She meets the heavier demands of her 
job without complaint; she uses spare 
time to correspond frequently with 
men in uniform and for volunteer 
service in the Red Cross, civilian de- 
fense, USO and servicemen’s work, as 
well as countless other worthwhile 
causes. She faces new home problems 
with the same intelligence and clear 
mind she applies to her job. She is 
careful not to take on too many outside 
activities that place too great a drain 
on her time and energy, thus endan- 
gering her health and impairing her 
job efficiency. 


Never does she lose sight of the fact 
that her JOB comes first—all other ac- 
tivities are made to rotate around that. 
Even when personal problems are 
great or her heart is aching through 
some disappointment or grief caused 
by the war, she manages to get a grip 
on her emotions, faces the matter sen- 
sibly and continues to fill her niche in 
the war effort. She is well aware that 
tears have no place in the business 
world—and the busy working girl has 
no time to weep when such important 
things are at stake as in the war 
against the Axis powers which would 
destroy all that the business girl repre- 
sents—individual thought, action and 
liberty. 


It is being recognized by many com- 
panies that the working girl who makes 
the best employe is the one having 
someone dear in service—she is more 
eager to work and has a keener appre- 
ciation of the seriousness of the war, 
of the importance of being on the job 
every day, of the necessity of doing 
her job well and efficiently to conserve 






























(Courtesy, GLAMOUR MAGAZINE) 


time and energy and to achieve greater 
production. Furthermore, she accepts 
the restrictions of personal living and 
rationing with good grace, in the hope 
it will speed the day when loved ones 
will come home from the battlefront. 

Right now on all sides is the clamor 
for women to go into war work of all 
descriptions, but the girl in telephone 
work has her job already cut out for 
her. The war calls of a nation can be 


put through only if the telephone girl 
13 























is on the job—and the importance of 
communication holds an equal place 
beside the other vital war industries. 
The telephone operator has been rightly 
called a “Soldier of Service” and she 
is capably filling her role of serving in 
an important job, in an important in- 
dustry, as are the telephone women 
serving in other capacities. 

This war, which is being fought on 
the widest scale in history, has given 
all working girls—in the telephone 
field as well as other industries—a 
chance to prove to a watching world 
their true caliber and their efficiency 
in business and industry. As men are 
called into active service, their jobs 
have to be filled by women—but how 
women fill these jobs is the important 
thing, not just from an _ efficiency 
standpoint but psychologically speak- 
ing. Women are comparatively new in 
business—and we have much to learn. 
This war may be the crucial test. 

But one thing is important. We 
must not lose our perspective and sense 
of deeper values despite the present 
heyday of plentiful jobs and wartime 
unrest. Any industry such as the tele- 
phone, which operates under certain 
state and federal regulations, cannot 
hope to compete with the high wages 
paid by boomtime war industries—but 
that is more than offset by steady em- 
ployment (proved in the period follow- 
ing the last war), by individual con- 
sideration given employes, and gen- 
erally pleasant working conditions. 

Employes who are loyal to their com- 
panies during these hectic wartime days 
will not be forgotten in the future. 
Those who switch from one job to 
another, just to get more money, will 
find some day there are other values 
to consider. Job-switching in war in- 
dustries has already been banned by 
our government. 





(Courtesy, New Jersey Bell) 

Any woman trained for an essential job like 

communications is doing as much as anyone else 
at home to win this war. 
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Women Supervising Women 
Face Big Job 


Because the working girl has to fill 
important and executive jobs vacated 
by men going into service, more respon- 
sibility and authority rest upon her 
than in the history of the world. Has 
her economic independence been of suf- 
ficient duration to properly prepare her 
for the transition that must be made? 
Only time will tell, and it is said 
women will stand or fall by their con- 
duct in this war. 


In any event, it means that for the 
duration of the war women will find 
themselves more and more in super- 
visory and executive positions, dealing 
with the problem of supervising women 
under them and of understanding their 
emotional and sensitive natures, pro- 
moting cooperation among co-workers, 
inspiring loyalty toward the company 
and all executives, maintaining good 
public relations with customers, avoid- 
ing adopting an impertinent and inde- 
pendent attitude toward management 
because manpower and womanpower 
are scarce, remembering business and 
personal ethics, helping keep down 
absenteeism among employes. 


Absenteeism in the telephone operat- 
ing field has reportedly been kept to a 
minimum, but we know it has been 
present in other industries. In New 
Britain, Conn., the New Britain Ma- 
chine Co. inaugurated a plan of pre- 
senting an award—of dishonor—to the 
department which has the worst ab- 
sentee record for the week. The award 
is a Hitler placque inscribed with a 
swastika. 


Some companies found that when 
employes came to work without break- 
fast their efficiency was impaired and 
sometimes women employes had to be 
excused from the job due to faintness. 
Eating a substantial breakfast reduces 
morning fatigue and maintains per- 
sonal efficiency. It’s a long time between 
the evening meal and lunch the next 
day, so be sure to eat breakfast. 


Red Cross Reports Men 
Pick Best Foods 

Frequently, the working girl gives 
little thought to luncheon either and it 
is not uncommon for men to use better 
judgment than women in selecting nu- 
tritious lunches (finances may influ- 
ence the choice, of course). Many busi- 
ness girls, particularly in larger towns 
and cities, gulp a skimpy sandwich and 
a “‘coke’”—which can hardly be recog- 
nized as an adequate lunch—then they 
dash off to do some errand. 


The American Red Cross conducted 
a survey recently in Washington, D. C., 
in which it was found that more men 
than women select nutritious foods. 
For three days members of the Red 











(Courtesy, LONG LINES) 


A skimpy sandwich and a ‘‘coke’’ can hardly 
be called an adequate luncheon. 


Cross, making a survey for the govern- 
ment, checked the luncheon trays of 
thousands of government employes as 
they filed through the cafeteria in a 
large office building. While only 14 per 
cent of those checked selected what 
the Red Cross termed an “A” tray 
(milk or milk foods, green or yellow 
vegetables, fruits, and cooked or raw 
meats), it was found that twice as 
many men as women bought this nu- 
tritious luncheon. 

The Reliable Electric Co. in Chicago 
has faced the absentee problem effec- 
tively by listing on a bulletin board the 
name of the employe absent and re- 
moving the name when the employe 
returns to work. At the end of the 
month the names of those absent dur- 
ing that period are posted with num- 
ber of days away from work and total 
of man hours lost during the month. 


Of course, it is recognized that many 
times absence is unavoidable and legit- 
imate. Illness and death receive first 
consideration. Certainly it is better 
for an employe having a cold or other 
contagious ailment to stay home a few 
days than to go to work and expose his 
fellow-workers as well as further im- 
pair his health and physical stamina. 


An important factor in morale- 
building is for a company to recognize 
the leave-takings of servicemen and 
permit employes some time off for rare 
and justifiable occasions. More loyalty 
will be shown the company that ex- 
hibits a human attitude in dealings 
with employes, particularly with wom- 
en whose basic natures cause them to 
place great stress on the “little things 
of life.” 

Again, it might be emphasized that 
this war will bring to the surface what 
assets women have to offer the business 
world. The question in the minds of 
many is: What will happen after the 
war to the new women in business and 
industry? It would be presumptuous 
of me to attempt to answer such a 
question, but surely it would not be 
out of order to state that the women 
most likely to be retained in business 
will be those who have done the best 
job and become the most valuable. 
Large companies will have records to 
show how well women took over men’s 
jobs and how their personalities fitted 
into the office personnel; how fair they 
were in their dealings with situations 
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which required an unbiased attitude, 
good judgment and a broad outlook. 

The progressive working girl is not 
just content with doing her job from 
day to day; she is interested in ad- 
vancement, and that means self-im- 
provement and individual effort to 
warrant such advancement. Many 
working girls use some of their spare 
time for night studies or selected read- 
ing for self-education. Many men who 
have gone into service are studying as 
they haven’t for years; they have ad- 
justed themselves admirably to the 
demands of Army and Navy life, and 
turned their efforts to learning all they 
can about their new job. Can we on 
the homefront, attempting to fill their 
jobs, do less? 

In his article on the working girl, 
Mr. Gallico suggests that the business 
girl can check her job altitude with ten 
rules for going up in the world, which 
are presented in the accompanying 
boxed item. 

Mr. Gallico points out that the busi- 
ness world is an excellent place to pre- 
pare the girl, who wants to marry, for 
a sound and lasting marriage—and 
certainly she does not have to grab off 
the first man who comes along with a 
matrimonial offer. The working girl is 
self-supporting, independent, clear- 
eyed, wonderfully broadened through 
her business associations and oppor- 
tunities to acquire values through 
work, so she is better prepared to make 
the right decision when the time comes 
... She can spot a phony a mile off... 
She has it all over her non-working 
sister in gumption and gains a first- 
hand knowledge of human behavior, 
both male and female. She discovers 
that sex appeal is all right in the soap 
advertisements but that it won’t work 
in the businéss world without a com- 
bination of intelligence, ambition, loy- 
alty and skill at whatever job she is 
doing. 








(Courtesy, NEW JERSEY BELL) 
The telephone girl has been called a ‘Soldier 
of Service."* 


AUGUST 14, 1943 








check-ups. 


submit them. 


between the ears. 


a Ph.D. 


shape you. 





TEN RULES FOR BUSINESS GIRLS 


By PAUL GALLICO 


(1) Get the health habit. Use an ounce of prevention: eat vitamin- 
wise, sleep long, burn the candle at one end, have periodic medical 


(2) Let love broaden, not blast your ambitions. Marriage certificates 
aren’t always mealtickets. Besides, your virtues as a worker are your 
virtues as a wife. Too, a man may fail you; a livelihood, never. 

(3) Polish your personality. Charm often pays better than brains. 
Lower your voice, soften your heart, widen your smile. True charm is 
impartial, makes no distinction between the office boy and the big boss. 

(4) Put your brains to work, be inventive about your job. See it with 
a fresh eye each day—creatively, unmechanically. Learn all you can 
about your firm. When bright ideas enter your head, don’t hesitate to 


(5) Meet more people. Step out of that ivory tower. In business, con- 
tacts pay and anonymity doesn’t. You know you're on earth, see that 
others do too. When opportunity knocks, they'll have you in mind. 

(6) Look to your looks. Faultless grooming and tasteful clothes aren't 
merely externals, they’re a definite indication you’ve got something 


(7) Shun office intrigue. When gossip and personal feuds tempt your 
sense of the dramatic, develop an aloof, get-thee-behind-me attitude. 
Refuse to dish the dirt but don’t be snobbishly superior when others do. 

(8) Sweeten your disposition. Rage or resentment upsets the liver, 
depletes efficiency, gets you nowhere even when you're right. Laugh it 
off. Compromise. The art of cooperation is a pearl more priceless than 


(9) Look where you leap. Plan your work, make every minute count. 
Have a clear goal each day, each year. Shape events—if you don’t, they'll 


(10) Don’t date the boss. If he’s so darned irresistible you simply 
must see him, resign—but be sure he’s worth it. Only dyed-in-the-wool 
diplomats are able to combine love and labor successfully. 





(Courtesy, GLAMOUR magazine) 








Career women who are sincere in 
wanting to do a good job and to ad- 
vance themselves in business will be 
interested in the book, “The Lady 
Means Business,” written by Aimee 
Buchanan, who offers splendid sugges- 
tions on how the working girl can 
reach the top in the business world and 
achieve harmony in her business sur- 
roundings and with her associates. 


Personality and appearance are chief 
attributes of the working girl, and 
cannot be diminished by the best ideas 
and good work. The modern business 
girl is the best dressed woman in the 
world. She has learned to shop care- 
fully, wisely and smartly. Making a 
mistake means her own hard-earned 
money thrown away, so the average 
career girl learns to buy with one eye 
on her pocketbook and the other on her- 
self as she visualizes how each outfit 
will fit into her wardrobe and her busy 
life and at the same time bring out 
her personal charm. She knows the 
value of cleanliness, and if she cannot 
afford to have her hair and fingernails 
groomed at a beauty shop, she learns 
how to do them neatly herself so that 


the whole effect of her appearance is 
harmonious and pleasing to the eye. 


What's Wrong With Women 
In Business? 

One chapter in the book mentioned 
is entitled, “What’s Wrong With Wom- 
en in Business” and offers some ex- 
cellent criticisms that should cause us 
to turn the searchlight upon ourselves 
to discover our weak points. The au- 
thor stresses the importance of appear- 
ance and states that the intelligent 
woman who dresses in good taste with 
her femininity will be more acceptable 
and pleasing than the masculine-look- 
ing woman who wears too severely tai- 
lored clothes. The author lists the fol- 
lowing criticisms made by men who say 
that women: 

(1) Are too personal; (2) talk too 
much; (3) are too coquettish; (4) too 
aggressive and bossy, or (5) too timid 
in business dealings; (6) can’t take the 
long view; (7) can’t assign work; (8) 
are too emotional; (9) are physically 
handicapped; (10) put a strain on the 
business-social game; (11) bring their 

(Please turn to page 30) 
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HELP WANTED 


Classified Section 


Rates 10 cents per word payable in advance. 
Minimum charge $2.00 for 20 words or less. 


FOR SALE 





WANTED AT ONCE: Lineman 
capable of taking charge of construc- 
tion work — 3000 stations — Common 
Battery and Magneto. Must be able to 
furnish release or statement of avail- 
ability. Write Box No. 9183, c/o 
TELEPHONY. 


WANTED: Combination trouble man 
and cable splicer; position permanent. 
Independent Company 2000 telephones. 
Western Illinois: Good Wages. Write 
Box No. 9187 c/o TELEPHONY. 


WANTED AT ONCE: Experienced 
man for Wire Chief, C.B. and Dial 
Switchboard repairs, installs takeouts, 


and some outside construction. Com- 
pensation $200.00 per month. Must 
furnish statement of availability. 


Write Box No. 9184 c/o TELEPHONY. 





POSITIONS WANTED 


POSITION 
Installer, 





WANTED: Equipment 
common batteries, relay dials, 
magneto. Capable of taking charge. 
Desires permanent position as equip- 
ment man or wire chief. Over draft 
age. Write Box No. 9185 c/o TELE- 
PHONY. 


POSITION WANTED as combina- 
tion man by retired telephone man, age 
57 with 36 years experience. Write 
Box No. 9182, c/o TELEPHONY. 


WANTED TO SELL: Small tele- 
phone exchange, with 225 telephones. 
Excellent for expansion in rural sec- 
tion at a low cost of construction. 
Located in small town, near city of 
55,000 population. Write Box No. 9186 
c/o TELEPHONY. 





Reconstructed Equipment 


Stromberg Carlson No. 55 Slightly Used 3 Cond. 
Swbd. Plugs @ ‘ $0.65 

Stromberg —y { Used 2 Cond. Swhd. Plugs tor - 
No. | ar 

Kellogg No. "52 Slightly ‘Used 3 Cond. Swhbd. 
Plugs @ 

Dean 4 Party Push Button Swbd. Key with “Ring- 
ing and List. Key Attached... 

Auto, Elec. All Bakelite Enclosed Gong Signal 
a with = Line Ringer and Cond. 2s 
Les: 2 

Stromberg Carison No. 9 Talk Through Repeating 
Coil A 

New Kellogg or W. E. Composition Rec. Shells 
and Caps @ r 45 

—- L. B. Transmitters with Back and M. P. 


Western Elec. No. 
with Back @ 


"323 Trans. Less Back $1.15 


Kellogg No. 404 Steel Bell Boxes with Straight 
Line or 16-33-50 or 66 Cycle Harmonic Ringers 
and Ind. Coil. Wired Booster Ckt. @ 4.25 
Heat Coils for Kellogg or Sterling Arresters @ 10 
Kellogg No. 


115 Grabaphone with 3 Cond. Cord 
Less Signal Set @ pombe 


REBUILT ELECTRIC EQUIPMENT CO. 


1704 WEST 21st PLACE 
CHICAGO 8, ILL. 
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Don’t Repeat Rumors 


























AVAILABLE NOW 


W.E.CO. NO. 1 SWITCHBOARD 


9 Positions—3 Sections 


This board has just been removed from service and 
may be inspected by appointment. 


Will be sold as a complete unit or in one or more 
sections of three positions each. 


To make an appointment for inspection or for addi- 
tional information address inquiries to 


BUCKEYE 


TELEPHONE & SUPPLY CO. 
COLUMBUS, OHIO 
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BARTLETT No. 1-WE 


Goninon Pruner & Saw 


AVAILABLE 

ON PRIORITIES, 
Two complete took 
longs st section 


EA 
CARRIED’ IN § 
CAR OR M 
CYCLE. 

Length 0! 
30 in. Pruner 234 ths. 
30 in. Saw 1% Ibs. 
48 in. Section  1'/ ths, 
48 in. Section WA Ibs, 

Total Weight 7 7 the. 
This combination cap 
be quickly and rw 
assembled to 
either of these two tools: 
| Heavy Duty 

Tree Trim. 

mer (1'%4” 



















eapacity) 
: M2 ft. 
i Fast-cutting 

Pole Saw 10, ft. 
If longer lengths are 
required, specify extra 
sections 6 or 8 3 
or additional 4 ft. sec- 
tions to make the nec 
essary length 


Write fer free cataleg today. 
BARTLETT MFG. CO., 3051 E. Grand Bivd. 
DETROIT, MICH. 











No. 1-WE Pruner Head Section 
No. 44-WE Saw Head Section 
intermediate Extra Section 


Bottom Extra Section 








EMERGENCY 
LIGHTS 


for 


SWITCHBOARDS 
CONTROL ROOMS 
REPAIR CARS 
REPAIR CREWS 


A MASTER-LIGHT 
FOR EVERY NEED 


* 
CARPENTER MFG. CO. 


“MASTER-LIGHT MAKERS" 
Sidney St. Cambridge, Mass. 
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The Easy — Quick Way to Dead-End .. . 
Jlicopress OFFSET DEAD-ENDS Telephone Wire 


When your line terminations are made with Nicopress Offset Dead-Ends you can be sure that Drop — Duct — Tree 
they are O.K. For not only will your linemen do a neat job and do it quickly, 
but they'll make Dead-Ends that are strong and 
tight. And another nice feature of Nicropress 
Offset Dead-Ends is that they provide for leav- 
ing a tail of any desired length. 











Inside —Bridle—Jumper 
Also 
“Plastite’ Insulation 


> 
5100 SUPERIOR AVENUE +- CLEVELAND 3, OHIO 


Canadian Manufacturer — N. Slater Company, Ltd., Hamilton, Ontario, Canada WHITNEY BLAKE CO 
. 


NEW HAVEN, CONN. 
MAKE IT A NATIONAL Jlicopress SPLICE Distributed by Graybar 


TELEPI IONY The Journal of the Telephone Industry 
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Somemetee -— py : os Dead- a ~ 
installe on in nsulator—can e 
ORDER FROM YOUR JOBBER used with equal efficiency on strain 


or spool insulators. 


Export Distributor—INTERNATIONAL STANDARD ELECTRIC CORP., NEW YORK, N. Y. 
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NERVE CENTER 


Of A Great Mid-Western Army Training Center 





KELLOGG An Army training on these pages, a five-position switchboard made by 
SWITCHBOARD camp is a duplicate in Kellogg handles all the telephone needs of a large train. 
many ways of the me- ing center in the Mid-West. Over this board as many 
dium-sized urban com- as 35,000 calls a day are handled with the speed and 
munity. It provides efficiency that Independent telephone men associate 

35,000 facilities for living, sleep- with Kellogg switchboards. 
Calls a Day ing, eating, working, 
recreation, etc. And its 


Speeds Communications 
by Handling Up to 


Supplying switchboards for military establishments is 


: just one phase of Kellogg’s production for the Armed 
nerve center, like that of 


; Forces. A wide variety of other products and parts is 
the average American : , eas os : 
Pa" ~ being turned out in huge quantities, including telephone 
city, is an efficient, modern telephone system. 


and radio earphones; field telephone and telegraph 
The kind of telephone equipment to be seen at train- sets; hand, palm and throat microphones; jacks and 
ing centers and other military establishments is familiar plugs, telephone cords; radio noise filters; and many 


to Independent telephone men. In the example shown other related and allied products. 


KELLOGG SWITCHBOARD & SUPPLY 


6650 $0. CICERO AVENUE, CHICAGO, ILLINOIS 


Close-up of the toll 
positions of the five- 
position Kellogg 
Switchboard which is 
now serving an im- 
portant army camp. 
Up to 35,000 calls 
per day are handled 
through the switch- 
board. 


View of main frame 
and power equip- 
ment used with the 
Kellogg five-position 
switchboard shown 
on opposite page. 





of Joday 


By RUBY RILEY 
Associate Editor of "TELEPHONY" 


working girl, says Paul Gallico 

writing in Glamour magazine. 
She is not a simpering cutie in a re- 
vealing bathing suit but instead is 
America’s blessing and heroine, the 
girl with a job, who is pitching into 
the war effort with a zest and initia- 
tive that are typically American. It 
is significant to note that working 
girls embody all the things for which 
our men in uniform are fighting. 

Mr. Gallico says: “When you talk 
about liberty, independence and free- 
dom, you’re talking about the girl who 
works. That’s what she buys with her 
hours of toil and finds the price not too 
high .. . She is useful as well as stim- 
ulating and decorative. She is one of 
the keystones of the nation. If the 
girl with a job stayed home from work 
tomorrow and the next day—from 
Maine to Florida, from New York to 
California—the nation would come to 
a standstill, business would collapse, 
nobody would be able to find a damned 
thing.” 


Too REAL “Miss America” is the 


Mr. Gallico points out that for years 
the working girl “has been America’s 


quiet, unsung heroine . . . Day in, day 
out, she has pitched in and helped 
family or husband to bear the financial 
burdens of modern living. Only in the 
last year or so has anyone thought of 
putting her picture in the papers... 
She is loyal, reliable and honest, tire- 
less and patient. When you turn 
something over to her capable hands, 
you know that it’s going to get done.” 

Certainly, never before has the busi- 
ness girl been called upon to do so 
many things as in the present war-day. 
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She meets the heavier demands of her 
job without complaint; she uses spare 
time to correspond frequently with 
men in uniform and for volunteer 
service in the Red Cross, civilian de- 
fense, USO and servicemen’s work, as 
well as countless other worthwhile 
causes. She faces new home problems 
with the same intelligence and clear 
mind she applies to her job. She is 
careful not to take on too many outside 
activities that place too great a drain 
on her time and energy, thus endan- 
gering her health and impairing her 
job efficiency. 

Never does she lose sight of the fact 
that her JOB comes first—all other ac- 
tivities are made to rotate around that. 
Even when personal problems are 
great or her heart is aching through 
some disappointment or grief caused 
by the war, she manages to get a grip 
on her emotions, faces the matter sen- 
sibly and continues to fill her niche in 
the war effort. She is well aware that 
tears have no place in the business 
world—and the busy working girl has 
no time to weep when such important 
things are at stake as in the war 
against the Axis powers which would 
destroy all that the business girl repre- 
sents—individual thought, action and 
liberty. 

It is being recognized by many com- 
panies that the working girl who makes 
the best employe is the having 
someone dear in service—she is more 
eager to work and has a keener appre- 
ciation of the seriousness of the war, 
of the importance of being on the job 
every day, of the necessity of doing 
her job well and efficiently to conserve 


one 


(Courtesy, GLAMOUR MAGAZINE 
time and energy and to achieve greater 
production. Furthermore, she accepts 
the restrictions of personal living and 
rationing with good grace, in the hope 
it will speed the day when loved ones 
will come home from the battlefront. 

tight now on all sides is the clamor 
for women to go into war work of all 
descriptions, but the girl in telephone 
work has her job already cut out for 
her. The war calls of a nation can be 
put through only if the telephone girl 
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is on the job—and the importance of 
communication holds an equal place 
beside the other vital war industries. 
The telephone operator has been rightly 
called a “Soldier of Service’ and she 
is capably filling her role of serving in 
an important job, in an important in- 
dustry, as are the telephone women 
serving in other capacities. 

This war, which is being fought on 
the widest scale in history, has given 
all working girls—in the telephone 
field as well as other industries—a 
chance to prove to a watching world 
their true caliber and their efficiency 
in business and industry. As men are 
called into active service, their jobs 
have to be filled by women—but how 
women fill these jobs is the important 
thing, not just from an _ efficiency 
standpoint but psychologically speak- 
ing. Women are comparatively new in 
business—and we have much to learn. 
This war may be the crucial test. 

But thing is important. We 
must not lose our perspective and sense 
of deeper values despite the present 
heyday of plentiful jobs and wartime 
unrest. Any industry such as the tele- 
phone, which operates under certain 
state and federal regulations, cannot 
hope to compete with the high wages 
paid by boomtime war industries—but 
that is more than offset by steady em- 
ployment (proved in the period follow- 
ing the last war), by individual con- 
sideration given employes, and gen- 
erally pleasant working conditions. 


one 


Employes who are loyal to their com- 
panies during these hectic wartime days 


will not be forgotten in the future. 
Those who switch from one job to 
another, just to get more money, will 
find some day there are other values 
to consider. Job-switching in war in- 
dustries has already been banned by 
our government. 


(Courtesy, New Jersey Bell) 

Any woman trained for an essential job like 

communications is doing as much as anyone else 
at home to win this war. 
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Women Supervising Women 
Face Big Job 


Because the working girl has to fill 
important and executive jobs vacated 
by men going into service, more respon- 
sibility and authority rest upon her 
than in the history of the world. Has 
her economic independence been of suf- 
ficient duration to properly prepare her 
for the transition that must be made? 
Only time will tell, and it is said 
women will stand or fall by their con- 
duct in this war. 


In any event, it means that for the 
duration of the war women will find 
themselves more and more in super- 
visory and executive positions, dealing 
with the problem of supervising women 
under them and of understanding their 
emotional and sensitive natures, pro- 
moting cooperation among co-workers, 
inspiring loyalty toward the company 
and all executives, maintaining good 
public relations with customers, avoid- 
ing adopting an impertinent and inde- 
pendent attitude toward management 
because manpower and womanpower 
are scarce, remembering business and 
personal ethics, helping keep down 
absenteeism among employes. 


Absenteeism in the telephone operat- 
ing field has reportedly been kept to a 
minimum, but we know it has been 
present in other industries. In New 
Britain, Conn., the New Britain Ma- 
chine Co. inaugurated a plan of pre- 
senting an award—of dishonor—to the 
department which has the worst ab- 
sentee record for the week. The award 
is a Hitler placque inscribed with a 
swastika. 

Some companies found that when 
employes came to work without break- 
fast their efficiency was impaired and 
sometimes women employes had to be 
excused from the job due to faintness. 
Eating a substantial breakfast reduces 
morning fatigue and maintains per- 
sonal efficiency. It’s a long time between 
the evening meal and lunch the next 
day, so be sure to eat breakfast. 


Red Cross Reports Men 
Pick Best Foods 

Frequently, the working girl gives 
little thought to luncheon either and it 
is not uncommon for men to use better 
judgment than women in selecting nu- 
tritious lunches (finances may influ- 
ence the choice, of course). Many busi- 
ness girls, particularly in larger towns 
and cities, gulp a skimpy sandwich and 
a “‘coke’’—which can hardly be recog- 
nized as an adequate lunch—then they 
dash off to do some errand. 


The American Red Cross conducted 
a survey recently in Washington, D. C., 
in which it was found that more men 
than women select nutritious foods. 
For three days members of the Red 


(Courtesy, LONG LINEs) 


A skimpy sandwich and a ‘‘coke"’ can hardly 
be called an adequate luncheon. 


Cross, making a survey for the govern- 
ment, checked the luncheon trays of 
thousands of government employes as 
they filed through the cafeteria in a 
large office building. While only 14 per 
cent of those checked selected what 
the Red Cross termed an “A” tray 
(milk or milk foods, green or yellow 
vegetaltles, fruits, and cooked or raw 
meats), it was found that twice as 
many men as women bought this nu- 
tritious luncheon. 

The Reliable Electric Co. in Chicago 
has faced the absentee problem effec- 
tively by listing on a bulletin board the 
name of the employe absent and re- 
moving the name when the employe 
returns to work. At the end of the 
month the names of those absent dur- 
ing that period are posted with num- 
ber of days away from work and total 
of man hours lost during the month. 

Of course, it is recognized that many 
times absence is unavoidable and legit- 
imate. Illness and death receive first 
consideration. Certainly it is better 
for an employe having a cold or other 
contagious ailment to stay home a few 
days than to go to work and expose his 
fellow-workers as well as further im- 
pair his health and physical stamina. 

An important factor in morale- 
building is for a company to recognize 
the leave-takings of servicemen and 
permit employes some time off for rare 
and justifiable occasions. More loyalty 
will be shown the company that ex- 
hibits a human attitude in dealings 
with employes, particularly with wom- 
en whose basic natures cause them to 
place great stress on the “little things 
of life.” 

Again, it might be emphasized that 
this war will bring to the surface what 
assets women have to offer the business 
world. The question in the minds of 
many is: What will happen after the 
war to the new women in business and 
industry? It would be presumptuous 
of me to attempt to answer such a 
question, but surely: it would not be 
out of order to state that the women 
most likely to be retained in business 
will be those who have done the best 
job and become the most valuable. 
Large companies will have records to 
show how well women took over men’s 
jobs and how their personalities fitted 
into the office personnel; how fair they 
were in their dealings with situations 
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which required an unbiased attitude, 
good judgment and a broad outlook. 


The progressive working girl is not 
just content with doing her job from 
day to day; she is interested in ad- 
vancement, and that means self-im- 
provement and individual effort to 
warrant such advancement. Many 
working girls use some of their spare 
time for night studies or selected read- 
ing for self-education. Many men who 
have gone into service are studying as 
they haven’t for years; they have ad- 
justed themselves admirably to the 
demands of Army and Navy life, and 
turned their efforts to learning all they 
can about their new job. Can we on 
the homefront, attempting to fill their 
jobs, do less? 

In his article on the working girl, 
Mr. Gallico suggests that the business 
girl can check her job altitude with ten 
rules for going up in the world, which 
are presented in the accompanying 
boxed item. 

Mr. Gallico points out that the busi- 
ness world is an excellent place to pre- 
pare the girl, who wants to marry, for 
and lasting marriage—and 
certainly she does not have to grab off 
the first man who comes along with a 
matrimonial offer. The working gir! is 
self-supporting, independent, clear- 
eyed, wonderfully broadened through 
her business associations and oppor- 
tunities to acquire values through 
work, so she is better prepared to make 
the right decision when the time comes 

. She can spot a phony a mile off .. . 
She has it all over her non-working 
sister in gumption and gains a first- 
hand knowledge of human behavior, 
both male and female. She discovers 
that sex appeal is all right in the soap 
advertisements but that it won’t work 
in the business world without a com- 
bination of intelligence, ambition, loy- 
alty and skill at whatever job she is 
doing. 


a sound 





(Courtesy, NEW JERSEY BELL) 
The telephone girl has been called a ‘‘Soldier 


of Service."' 
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check-ups. 


submit them. 


others do too. When opportunity 


merely externals, they’re a 


between the ears. 


a Ph.D. 


shape you. 
(10) Don’t date the boss. 





TEN RULES FOR BUSINESS GIRLS 
By PAUL GALLICO 
(1) Get the health habit. Use an ounce of prevention: eat vitamin- 
wise, sleep long, burn the candle at one end, have periodic medical 


(2) Let love broaden, not blast your ambitions. Marriage certificates 
aren’t always mealtickets. Besides, your virtues as a worker are your 
virtues as a wife. Too, a man may fail you; a livelihood, never. 

(3) Polish your personality. Charm often pays better than brains. 
Lower your voice, soften your heart, widen your smile. True charm is 
impartial, makes no distinction between the office boy and the big boss. 

(4) Put your brains to work, be inventive about your job. See it with 
a fresh eye each day—creatively, unmechanically. Learn all you can 
about your firm. When bright ideas enter your head, don’t hesitate to 


(5) Meet more people. Step out of that ivory tower. In business, con- 
tacts pay and anonymity doesn’t. You know you're on earth, see that 
knocks, they'll 
(6) Look to your looks. Faultless grooming and tasteful clothes aren't 
definite 


(7) Shun office intrigue. When gossip and personal feuds tempt your 
sense of the dramatic, develop an aloof, get-thee-behind-me attitude. 
Refuse to dish the dirt but don’t be snobbishly superior when others do. 

(8) Sweeten your disposition. Rage or resentment upsets the liver, 
depletes efficiency, gets you nowhere even when you're right. Laugh it 
off. Compromise. The art of cooperation is a pearl more priceless than 


(9) Look where you leap. Plan your work, make every minute count. 
Have a clear goal each day, each year. Shape events—if you don’t, they'll 


If he’s so darned irresistible you simply 
must see him, resign—but be sure he’s worth it. Only dyed-in-the-wool 
diplomats are able to combine love and labor successfully. 


have you in mind. 


indication you've got something 


(Courtesy, GLAMOUR magazine) 








Career women who are sincere in 
wanting to do a good job and to ad- 
vance themselves in business will be 
interested in the book, “The Lady 
Means Business,” written by Aimee 
Buchanan, who offers splendid sugges- 
tions on how the working girl can 
reach the top in the business world and 
achieve harmony in her business sur- 
roundings and with her associates. 

Personality and appearance are chief 
attributes of the working girl, and 
cannot be diminished by the best ideas 
and good work. The modern business 
girl is the best dressed woman in the 
world. She has learned to shop care- 
fully, wisely and smartly. Making a 
mistake means her own hard-earned 
money thrown away, so the average 
career girl learns to buy with one eye 
on her pocketbook and the other on her- 
self as she visualizes how each outfit 
will fit into her wardrobe and her busy 
life and at the same time bring out 
her personal charm. She knows the 
value of cleanliness, and if she cannot 
afford to have her hair and fingernails 
groomed at a beauty shop, she learns 
how to do them neatly herself so that 


the whole effect of her appearance is 
harmonious and pleasing to the eye. 


What's Wrong With Women 
In Business? 

One chapter in the book mentioned 
is entitled, “What’s Wrong With Wom- 
en in Business” and offers some ex- 
cellent criticisms that should cause us 
to turn the searchlight upon ourselves 
to discover our weak points. The au- 
thor stresses the importance of appear- 
ance and states that the intelligent 
woman who dresses in good taste with 
her femininity will be more acceptable 
and pleasing than the masculine-look- 
ing woman who wears too severely tai- 
lored clothes. The author lists the fol- 
lowing criticisms made by men who say 
that women: 

(1) Are too personal; (2) talk too 
much; (3) are too coquettish; (4) too 
aggressive and bossy, or (5) too timid 
in business dealings; (6) can’t take the 
long view; (7) can’t assign work; (8) 
are too emotional; (9) are physically 
handicapped; (10) put a strain on the 
business-social game; (11) bring their 


(Please turn to page 30) 
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ABYE it’s a sign of old age 
M coming on, but this correspond- 

ent is getting a bit uncomfort- 
able about all these predictions of the 
marvelous age that is going to come to 
us in the post-war world. Prophecies 
are a dime a dozen. Almost any ad- 
vertising agency these days, at the drop 
of a hat and without any provocation 
whatever, will show you multicolored 
blueprints of flivver airplanes (choice 
of three colors, $49.95 F.O.B. Shangri 
La), transparent automobiles that look 
like goldfish bowls and run ’steen miles 
an hour on bacon drippings, six-room 
cottages (complete with two-car ga- 
rages and dog house) which fold up like 
a deck of cards and can be safely 
stowed away in your suitcase, and so 
on and on. 

In the communications field, we hear 
similar breath-taking forecasts about 
the marvels that will come with the 
further exploitation of “electronics.” 
Electronics, as a scientific panacea, is 
coming to be almost as much of a 
household word as sulphanilamide. 
Technicians of the future, we are told, 
are going to use the electronic tube to 
paint houses, cook beefsteaks, inspect 
defective manufactured articles, and 
tell the difference between a true red- 
head and a five-of-spades blonde. The 
electronic wizards might even figure 
out some kind of a gadget to write 
these Washington dispatches for 
TELEPHONY and retire Welch to pasture. 

The radio men have been taking deep 
draws on the same pipe and coming up 
with such predictions as a precise divi- 
sion of the ultra-high frequencies of 
the radio spectrum which will permit 
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Mr. Welch suggests keeping feet on ground as well as 


heads in the clouds in making breath-taking post-war 


prophecies, which have to be considered from economic 
and practical standpoint. . . . House's FCC hearing con- 


tinued in New York City. 


every citizen to have his own radio 
frequency for sending and receiving, 
which could be assigned to him just 
like a social security number. This 
would dispense with the telephone 
business, since everybody would simply 
wear their telephones around their 
necks. 


Aside from the fact that we are not 
given any assurance that life would be 
any more comfortable or secure under 
such nightmarish conditions, this scien- 
tific day-dreaming actually has the 
effect of giving down-to-earth people, 
trying to operate established business, 
the jitters. Post-war planning is all to 
the good. But we must keep our feet 
on the ground as well as our heads in 
the clouds. And sometimes it’s quite a 
stretch. 


Some of these improvements, we 
know, are practical from an engineering 
standpoint, but the economic set-up is 
hazy. There is television, for example, 
all dressed up and no place to go, for 
the want of economic plans to finance 
such important details as suitable pro- 
grams and mass distribution of receiv- 
ing sets. 


The “telefax,” a small, inexpensive 
device for long-distance transmission 


of facsimile via radio, has been out of 
the laboratory stage for a number of 
years. But despite the nervousness of 
the newspaper industry and the tele- 
graph companies, the economic applica- 
tion of “telefax” on a broad and profit- 
able scale is not too clear. 

Finally, in our own telephone busi- 
ness, something ought to be done about 
the perennial prophets of carrier circuit 
telephones who go around telling 
farmers that it will only be a matter 
of months now until they will be able 
to get telephone service right over their 
rural electric power lines. The current 
issue of a very important state bulletin 
for REA co-ops, which has wide cir- 
culation in the middlewestern area, 
carries an article which would cer- 
tainly give farmers such an impression. 
It may not be too soon for established 
industry to be thinking of an educa- 
tional program to counteract the mis- 
chievous effects of such unbridled day- 
dreaming. 

Haraden Pratt, vice president of the 
Mackay Radio & Telegraph Co., affiliate 
of the International Telephone & Tele- 
graph Corp., and former president of 
the Institute of Radio Engineers, seems 
to be of such an opinion. In a recent 
statement he warned that the flood of 
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mary radio-electronic develop- 
to follow intensive wartime ac- 
in result in much economic con- 
fusion and industrial disorder, unless 
they are controlled and directed by an 
adequ: te post-war program. The urgent 
task, said, is to bring technical 
achievement and business enterprise to- 
gether for orderly growth, based on 
scientific progress. Mr. Pratt stated 
further: 


revolut 
ments 
tivity 


“Radio and its allied fields are ap- 
proaching a critical crossroads point in 
the continuing process of rapid evolu- 
tion. The tremendous impetus that pres- 
ent conditions are making possible is 
causing the production of innumerable 
quantities of many varieties of elec- 
tronic devices, equipment and applica- 
tions, much of which are entirely new 
both as to form and function and which 
are capable of vast uses yet to be 
evolved. This flood of radio-and-elec- 
tronic instrumentalities pouring upon 
us cannot be damned. If not controlled 
and diverted into ordered channels, it 
will seek its level, wreaking along the 
way a toll of confusion and much dis- 
order. 

“Vision and imagination will not be 
lacking in attacking this situation, but 
to deal with it adequately the job de- 
mands what might be called ‘methods 
engineering’ where delicately adjusted 
balances must be made between factual 
engineering matters and the more in- 
tangible economic and political factors. 
There must be a fusion between science 
and the life of the people, in order that 
they may enjoy the full benefits of the 
former through proper and _ logical 
economic and industrial developments. 
Thus will be prevented sudden needless 
dislocations in the structure of the 
country’s productive facilities.” 


The ideas of Mr. Pratt, who is chair- 
man of a post-war planning committee 
of the Institute of Radio Engineers, 
may well be worth consideration by 
those leaders of the telephone industry 
who are responsible for planning a 
post-war program in that field. Quite 
likely they have already considered the 
matter. 


* * * 


A subcommittee of the special House 
committee investigating the FCC opened 
sessions in New York City last week 
for several days under the auspices of 
Representative Hart (D., New Jersey) 
and Wigglesworth (R., Massachusetts). 
Principal evidence developed was to the 
effect that the FCC and the Office of 
War Information planned to question 
all employes of foreign language radio 
stations to determine their political be- 
liefs. This was admitted by James 
Alfred Guest, attorney in charge of the 
New York office of the FCC. 

Called to the stand by Eugene L. 
Garey, counsel for the committee, Mr. 
Guest said that he joined the FCC last 
December. His duties, he said, were to 
assist in the investigation of telegraph 
companies and domestic foreign lan- 
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guage broadcasts for anti-American 
utterances. 


Mr. Guest admitted that the FCC 
and the OWI issued a set of three 
questionnaires which were to be an- 
swered by radio station employes. He 
said that the Office of Censorship re- 
fused to join in the issuance of the 
questionnaires but produced a letter 
dated July 17, from the Bureau of the 
Budget, which approved the question- 
naires. 


Mr. Garey then submitted a letter 
from a House committee staff member 
dated July 10 which quoted David 
Cohn, of the statistical division of the 
Budget bureau, as saying that the 
bureau had approved only one of the 
three forms. 


Mr. Guest acknowledged, in answer 
to a question from Mr. Garey, that the 
FCC and the OWI did not have author- 
ity to remove radio stations from the 
air and that such power was in the 
hands of the Office of Censorship. He 
said that there were six domestic for- 
eign language broadcasting stations in 
the New York area, but could only 
name five—-WBYN, WBNX, WHOM, 
WRL, and WOV. WLTH, 105 Second 
Ave., also broadcasts for foreign audi- 
ences in the city. 

A large part of the testimony cen- 
tered around the broadcasting activities 
of Stephano Luotto, of Station WHOM, 
who, Mr. Guest said, was removed from 
the air by officials of the station after 
they had been informed by Mr. Guest’s 
office that Luotto was a member of the 
Dante Alighieri Society. This society, 
Mr. Guest said, was a part of the 
Fascist propaganda machine in the 
United States. 

At that remark, Representative Hart, 
acting chairman of the subcommittee, 
interrupted the proceedings to say the 
members of the society in his home 
city, Jersey City, were “fine, patriotic 
American citizens.” 

Further testimony along the same 
line involved a Chicago broadcaster 
who dismissed three announcers and 
later lost business estimated at $18,000 
a year in deference to the wishes of 
the FCC in matters over which the 
commission has no jurisdiction. Evi- 
dence on this matter was developed by 
Counsel Garey from a witness named 
Gene T. Dyer, operator of stations 
WSBC, WAIT, and WGES, foreign 
language stations, and his brother, Dr. 
John A. Dyer, who manages WGES 
and WSBC. The dismissed announcers 
included Stephano Luotto, Lucca Alfidi, 
and Remo Conte, according to the wit- 
ness. 


Mr. Luotto had been broadcasting 


daily in the Italian language for five 
years, under the sponsorship of a mac- 


aroni manufacturer, when on November 
2, 1942, he was told he could not con- 
tinue his program. Mr. Dyer said he 
had been led to believe that the FCC 
had strong reason to consider that Mr. 
Luotto had been linked with Fascists. 

Under the questioning of Mr. Garey, 
Mr. Dyer said he had no personal rea- 
sons to suppose that Mr. Luotto’s 
broadcasts might be inimical to the war 
effort. He told of having received word 
from the Office of Censorship, which 
has jurisdiction over broadcasting per- 
sonnel, to the effect that it did “not 
believe that Mr. Luotto’s activities in 
American broadcasting would mitigate 
against the national war effort.” 

However, Mr. Dyer gave a picture of 
an agent of the FCC laughingly ad- 
mitting that the commission had no 
power over station personnel, and add- 
ing a moment later that it did have 
licensing power. At the time WGES 
was operating under a temporary li- 
cense, and Mr. Dyer said he thought 
the dismissal of Mr. Luotto “would 
facilitate the granting of the license” 
that was being sought for permanent 
operation of the station. 


* + * 


Friends of Clarence P. Jones (better 
known to intimates as “Pappy”) will 
be pleased to that his many 
talents have been recognized by his 
recent promotion to the post of vice 
president and director of the Pennsyl- 
vania Telephone Corp., of Erie, Pa. 
Since April, 1942, Mr. Jones has been 
stationed in Washington as an industry 
advisor to Leighton H. Peebles, director 
of the Communications Division of the 
Office of War Utilities. He will continue 
in that capacity on a dollar-a-year 
basis and will also retain the title of 
chief engineer for the Pennsylvania 
Telephone Corp., Ohio Associated Tele- 
phone Co., Upstate Telephone Corp. of 
New York., Tri-State Associated Tele- 
phone Corp. and Erie County Tele- 
phone Co. 


know 


Mr. Jones is a veteran of many years’ 


standing in the telephone business, 
which he entered in 1904 as an installer 
and repairman for the old Central 
Union Telephone Co., predecessor of 
the Ohio Bell Telephone Co. After suc- 
cessive training and promotions in the 
engineering department, he left Ohio 
Bell in 1923 to become an appraisal 
engineer for the Ohio Public Utilities 
Commission; three years later he be- 
came chief engineer for the Ports-- 
mouth (Ohio) Home Telephone Co. 
Mr. Jones went to Erie, Pa., in De- 
cember, 1929, as assistant chief en- 
gineer for the Mutual Telephone Co., 
which is now the Pennsylvania Tele- 
phone Corp., and was made chief en- 
(Please turn to page 35) 
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By Ray BLAiy 
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ECENTLY in the East we saw a 
R heavy gang stringing trolleys and 

feeder cables on the Pennsylvania 
Railroad between Washington, D. C., 
and Baltimore, Md. These men cer- 
tainly know their job and it was a real 
pleasure to watch them at work. Their 
line trucks are painted the usual Penn- 
sylvania red, which looks rather odd 
to a telephone man. 


* * * 


A press release dated July 12 men- 
tions the fact that Master Sergeant 
Stanley Morgan of the Signal Corps, 
when stationed at Point Barrow, 
Alaska, lead the party which recovered 
the bodies of Will Rogers and Wiley 
Post after their plane crashed. The 
writer became acquainted with Ser- 
geant Morgan soon after that while he 
was visiting in Omaha, Neb. 


* * * 


The Signal Corps now makes use of 
as many as 16 different types of power 
units for ground communication pur- 
poses. These units are all powered by 
gasoline or diesel engines which are 
used to drive AC and DC generators. 
One little unit weighs only 45 pounds 
and may be carried on the back of a 
soldier. This engine will run for eight 
hours on a gallon of gasoline and oper- 
ate a generator which delivers 300 
watts of 115-volt alternating current. 
This little power unit is used to ener- 
gize special telephone systems—one of 
which is capable of transmitting a 
half-dozen messages over a single pair 
of wires simultaneously. 


* * * 


The proper ventilation of telephone 
exchanges seems to have been neglected 
in the past. Window ventilators which 


also clean the air may be used to ad- 
vantage for this purpose when full air- 
conditioning is not available. Fan 
equipment is definitely out for civilian 
use for the duration, but now is a good 
time to start thinking about this im- 
portant matter and planning for the 


future. 
* OK * 


It is noted that all cable-splicing 
trailers of the Electric Public Service 
Co. of Philadelphia are painted with 
black and yellow stripes. The stripes 
run diagonally on all sides and this is 
certainly a good idea when _ such 
trailers are left on the job in streets 
or on sidewalks overnight. 


* * * 


Remember the old green felt or 
billiard cloth which formerly covered 
the bottom of the candlestick tele- 
phone? This was fairly satisfactory al- 
though it did not wear well and was 
rather expensive to replace. Later a 
rubber was used around the base of 
the combination handset. This was 
better than the felt, as it had a long 
life and prevented the instrument from 
slipping when the user was dialing. 

Then came the rubber shortage and 
most manufacturers reduced the rubber 
ring to four small buttons, one on each 
corner. These buttons may be made of 
felt, rubber or composition. This is an 
improvement brought about by neces- 
sity as the buttons seem to hold better 
than the ring and give the bell a better 
tone. 

* a * 


We are of the opinion that the use 
of the neon glow lamp in the telephone 
exchange should be encouraged. These 
lamps are available in two- and three- 
watt sizes and start at 60 volts AC or 


48. volts DC. These lamps can be con- 


nected on main frames to indicate when 
the soldering iron is on. This little 
lamp will more than double the life of 
an electric soldering iron. It can also 
be used on various alarm circuits to 
advantage. 


There is now available a waterproof 
non-rubber pressure sensitive adhesive 
tape which, it is believed, can be used 
to advantage in the telephone field. The 
two-inch size should prove éspecially 
useful in making temporary repairs in 
lead-covered cables. This tape can be 
obtained in widths of from three- 
quarters of an inch to 36 inches. 


* * * 


Things which should impress a tele- 
phone man in Philadelphia, the City of 
Brotherly Love: 


The Liberty Bell. 

Bell demonstrated his telephone at 
Philadelphia’s Centennial Exposition in 
1876. 

The playful squirrels in Rittenhouse 
Park. 

The funny little taxicab telephones 
which seem to buzz most of the time. 

The old four-story residences. 


The last large city business section 
served by two telephone systems. 


The Philadelphia Signal Depot. 
The old Bookbinder’s Restaurant. 


French sailors roaming the streets 
and using their newly-acquired and 
peculiar English at every opportunity. 


* * * 


When a manual PBX subscriber de- 
sires a trunk connection with a main 
automatic exchange, it is common 
practice to ask the operator for “out- 
side” or for “an outside line.” Art 
Hailey, automatic engineer for the 
Signal Corps Plant Engineering 
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Agen has trained its operators to 
connec: him to an outside trunk when 
he asks for “dial tone.” This works so 
well that its adoption as a standard 
practice might well be considered. 


* * * 


We enjoyed a visit from Paul S. 
Everly of San Francisco, Calif., who 
demonstrated a roller grip guy strand 
clamp of a new design. This clamp 
is shown in the accompanying photo- 


graph. It is said laboratory tests have 
demonstrated that this clamp will hold 
3,010 pounds without damage to the 
strand. The strand broke on test al- 
though the clamp held with minimum 
slippage. Two knurled rollers built 
into the clamp provide the necessary 
binding effect on the strand without 
damaging it, it is stated. 


* * * 


Capt. Thomas Keathley, Jr., is now 
on duty with the Plant Engineering 
Agency in Philadelphia. Captain 
Keathley in civil life was a toll line 
engineer with the Southwestern Bell 
Telephone Co. in Houston, Tex. He is 
also a co-worker of my old friend, A. B. 
Jennings, with whom I used to work 
in Oklahoma. 


Charlie Deering, secretary of the 
lowa Independent Telephone Associa- 
tion, is on the trail of an Iowa man 
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who is supposed to have rigged up a 
pole-hole digger from old automobile 
parts. If anyone has any information 
on this worthy project, we would ap- 
preciate being informed. 


* * * 


This war should not last much longer 
since the writer has just learned that 
one of his brothers has arrived over- 
seas as a combat gunner in the Air 
Corps. With Orphan Annie sinking all 
of the Axis submarines and my brother 
shooting all of their planes out of the 
sky, I am sure they won’t be able to 
take it much longer. 


* * * 


The man who used to worry about 
trying to get his name in “Who’s Who” 
is now satisfied if he can keep his name 
in the telephone directory, says Trico 
News, employes’ magazine of the Tri- 
County Telephone Co., South Haven, 
Mich. 

Vv 


Names Announced of New 
Telephone Task Committee 

J. R. Porter, E. C. Blomeyer and 
Harold V. Bozell are the Independent 
telephone men comprising the Tele- 
phone Task Committee announced by 
the United States Independent Tele- 
phone Association to work with the 
WPB Office of War Utilities in its vol- 
untary conservation program for utili- 
ties. Representatives of the telephone 
industry met in Washington July 23 
with officials of OWU (TELEPHONY, 
July 31, p. 10) to discuss the War Pro- 
duction Board’s new over-all conserva- 
tion program which has the backing of 
other war agencies. 

Early in July the OWU announced 
its intention to start a campaign to 
conserve the use of all utility services, 
and it was predicted by Francis X. 
Welch, TELEPHONY’s Washington cor- 
respondent (in the July 10 issue, page 
28), that the telephone industry would 
be included in this program. 

OWU officials have been impressed 
by the telephone industry’s efforts so 
far to educate the public to avoid un- 
necessary telephone calls, particularly 
long distance, and by the fact that this 
campaign to conserve telephone facili- 
ties was begun so long ago, even before 
Pear! Harbor, it is said. 

In a joint statement made by WPB 
Chairman Nelson, Secretary of In- 
terior Ickes, and Defense Transporta- 
tion Director Eastman, it was declared: 


“Every man hour saved... in the 
production of electricity, in transporta- 
tion and in communications is a man- 
hour that can be used for something 
else. . . . We have, therefore, called 
upon the coal, petroleum, electric, na- 


tural and manufactured gas, water, 
communications and transportation in- 
dustries to join with’ us in a broad 
conservation campaign to accomplish 
these results. The campaign will be 
voluntary. Cooperation of these indus- 
tries in asking the public to use their 
services only as absolutely necessary 
represents a real sacrifice by them. We 
ask the American public to appreciate 
that sacrifice and to give them and the 
war effort enthusiastic and unstinting 
cooperation as this campaign develops.” 


Vv 


Ohio Employes’ Magazine Uses 
“TELEPHONY” Material 

The July issue of Contact, employes’ 
magazine of the Northern Ohio Tele- 
phone Co., Bellevue, Ohio, reproduced 
material from two articles published 
recently in TELEPHONY. The cuts used 
to illustrate the article on “Make Your 
Tools Last Longer,” published in 
TELEPHONY of April 24, were condensed 
into a one-page spread in Contact on 
page 7. 

The article entitled “Station ‘Throw- 
In’ Vs. Station Installation,” published 
in the June 12 issue of TELEPHONY, 
page 28, was also reproduced in Con- 
tact on page 2, together with some 
shorter items. 

VV 
OBITUARY 

MARK EDWIN GANTS, a long-time affil- 
iate with telephone companies in lowa 
and Illinois, died at his home in Toledo, 
la., July 15. In failing health for the 
last nine months, the immediate cause 
of his death was attributed to a heart 
ailment. 

Mr. Gants had been engaged in the 
telephone business for the greater part 
of his life. He started the first tele- 
phone exchange in Wenona, IIl., of 
which he was proprietor, and was later 
connected with the Bell company for 
several years. He was associated with 
the Iowa State Telephone Co. for 18 
years, after which he accepted a posi- 
tion as plant manager of the lowa 
Central Telephone Co., with offices in 
Toledo, Ila. He was a member of the 
Independent Pioneer Telephone Asso- 
ciation. 

His wife died July 10, 1941. He is 
survived by two sons and two daugh- 
ters, four sisters, two brothers, three 
grandchildren, and several nieces and 
nephews. 


Vv 


Ohio Manager Transferred 

M. F. LEUDKE has been announced 
as the new local manager of the Port 
Clinton (Ohio) exchange of the North- 
ern Ohio Telephone Co., succeeding M. 
E. CLARK, who recently resigned. Mr. 
Leudke was transferred from Oberlin 
where he was in charge of the com- 
pany’s exchange there. 
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The Army-Navy "E" Pennant, 
with two stars for continued 
achievement in production, flies 
over the plant of Automatic 
Electric Company. 
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DITOR’S NOTE: While the Penn- 
fF sylvan:a Telephone Corp., Erie, 
Pa., did not conduct an essay con- 
test among its operators on the subject 
“Why I am Staying On My Job,” four 
operators of the company wanted to ex- 
press ther loyalty not only to their 
company but also to the telephone in- 
dustry and statements to 
G. E. Slusher, general traffic superin- 
tendent of the company. Mr. Slusher 
sent the statements to TELEPHONY and 
they are reproduced below. 
At the TELEPHONY 


many large Independent telephone com- 
panies are 


presented 


suggestion of 


sponsoring essay contests 
among their operators, and TELEPHONY 
from time to time will publish the win- 
ning essay in each contest. The first 
winning essay, by Imogene Oberg, senior 
operator, Jamestown, (N. Y.) Telephone 
Corp., was published in TELEPHONY of 
July 31, p. 12. 


"I'M DOING MY DUTY" 
By ANNA LOUISE RINDERLE 


Toll Operator 
Pennsylvania Telephone Corp. 
Erie, Pa. 


T THIS time when our country is 
A at war, I think more of my posi- 
tion as a telephone operator than ever 
before. When I first started three years 
ago, I was fasci- 
nated by the differ- 
ent characteristics 
of our subscribers. 
Some are polite 
and courteous, 
while others ‘are 
very curt, all but 
pleasant. I find the 
work very interest- 
ing and exciting, for every call is of a 
new nature, which passes the time 
quickly. 

But right now, we can’t think of our 
likes and dislikes, we must think of the 
importance of our work in winning this 
dreadful war, which has affected every- 
one. Many of my friends are serving 
their country by leaving their comfort- 
able positions and going into factories 
or joining a military organization, but 
I feel more confident that I’m doing my 
duty by keeping communications active. 

I intend to do all I can to keep 
mothers, sweethearts, and friends in 
contact with their men at war and to 
keep the government well informed at 
all times on the problems of the world. 
This can be attained only by the motto, 
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Why, rom Staying On My Gob’ 


“Keep Them Talking.” That’s why I’m 
staying on the job. 


* * * 


“| CAN BEST SERVE 
MY COUNTRY" 


By VIVIAN TATE 


Toll Operator 
Pennsylvania Telephone Corp. 
Johnstown, Pa. 


ANY employment opportunities 
M exist today for all of us. Most 
of these would entail a change of skills 
and residence, loss of normal compan- 
ionship and would 
demand many 
hours of retraining 
for the new job. I 
have considered the 
apparent advan- 
tages and disad- 
vantages of chang- 
ing to another oc- 
cupation. I finally 
formed the conclu- 
sion that I can best 
serve my country 
and myself by con- 
tinuing in my pres- 
ent occupation. 

The past six 
years in this essen- 
tial service has impressed me deeply 
with the genuine and valuable contribu- 
tion we telephone operators make to 
the war effort, as telephone communi- 
cations is one of the most essential and 
vital industries necessary in our na- 
tion’s drive for victory. 

It is true we are not paid as much 
for our work as most people in large 
defense industries, which will last for 
the duration and perhaps a short time 
thereafter, but when we consider our 
job from a permanency standpoint we 
know that our employment will last as 
long as we desire to stay. 

I believe that by staying on the job 
I can best help to win the war, and 
also save time, effort and much mental 
strain in work at which I am content 
and at which I can remain after we 
have disposed of the Germans and the 


Japs. 
* * o* 


"| LIKE MY JOB" 
By MARCELLA S. HIPPELI 


Toll Operator 

Pennsylvania Telephone Corp. 

Erie, Pa. 
LIKE my job. A simple statement 
and yet to me most important. As 












I previously have learned, working at 
a position for which you are not suited 
becomes tiresome 
and dull. You don’t 
do your duties to 
the best of your 
ability, and, there- 
fore,cheat your em- 
ployer and your- 
self. Since it is a 
necessity that I 
work, I am glad to 
be a telephone operator. 





I find operating fascinating as well 
as interesting. It certainly could never 
be called monotonous. It is ever-chang- 
ing and different. One is in constant 
contact with the public, and as no two 
people are alike, new problems arise 
each day. In order to cope with them, 
the operator has to keep her mind 
ready and alert. She is really a servant 
of the public and must always be cour- 
teous and pleasant. 

As the telephone industry is essen- 
tial, and I have had experience as an 
operator, I feel if I changed positions 
in these times—when, at any job, ex- 
perience plus speed and accuracy are 
vital to our country’s welfare—I would 
not be doing my part to help Uncle 
Sam. 


“THE DEPENDABLE TELEPHONE" 
BY MARIE FORBES 


Toll Operator 
Pennsylvania Telephone Corp. 
Erie, Pa. 





iN 


The handiest instrument when abroad 
or at home, 

Is the good old dependable telephone. 

It covers the distance with the same 
speed as light, 

All you need do is get the number right. 

When Information says, “Sorry,” don’t 
you go and get mad, 


There’s some “info,” now, chum, that 
cannot be had! 
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HE longer spans made possible by 

the extra strength of AMERTEL- 
85 and AMERTEL-135 High Tensile 
Wires help you reduce construction 
time and costs. Less poles are needed— 
and that means less hauling, less dig- 
ging, less connecting—with an appreci- 
able reduction in valuable man-hours. 
It also means an important saving in 
materials. 

The extra strength of these wires 
saves on maintenance. They withstand 
the strain of wind and ice loads. With 
continuity of service so vital to the war 
effort—and with maintenance crews cut 
to the minimum—this extra protection 
against failures is highly important. 

ALL AMERTEL Wires—including 
“EBB,” “BB” and “Steel” grades—as 
well as AMERSTRAND Steel Strand 
are produced to a high standard of 
“Controlled Quality.” Every produc- 
tion step—from ore to finished product 
—is under strict control and experi- 
enced supervision. The zinc coating is 
applied by a special process which forms 
a tight bond with the steel. 


These tags are placed for your pro- 
tection on every coil of AMERTEL 
Telephone and Telegraph Wire and 
AMERSTRAND Steel Strand.They 
are your assurance of highest quality. 


Amertel 





j 
Amerstrand 


AMERICAN STEEL & WIRE COMPANY 


E>» Cleveland, Chicago and New York 


LU s)) Columbia Steel Company, San Francisco, Pacific Coast Distributors 


United States Steel Export Company, New York 
BNITED STATES STEEL 
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| Hones Tho Hammer That 


PACKS ITS 
OWN POWER 
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This self contained gasoline powered Hammer 
has far reaching advantages that are of special 
interest at this time. 


Low first cost and overall economy make 
BARCO’S highly desirable for use on the essen- 


tial work that must go on. 


Saving in rubber and gasoline for transporta- 
tion—saving in gasoline for operation—reduction 
of overall cost to a minimum—these always have 
been characteristics of the BARCO Hammer, but 


now are more important than ever before. 


BARCO MANUFACTURING CO., NOT INC. 
1811 WINNEMAC AVENUE CHICAGO, ILLINOIS 


BARCO} saints 





OPA Official Protests 
Granting Rate Increase 

Robert A. Nixon, director of the 
utilities division of OPA, lodged a pro- 
test July 31 with the Nebraska State 
Railroad Commission against granting 
the increase of $2,055 in annual reve- 
nues requested by the Hooper (Neb.) 
Telephone Co. Mr. Nixon says that 
from the figures contained in the ap- 
plication, no justification whatsoever 
exists for an increase under present- 
day conditions, but indicate that a re- 
duction should be made. He says that 
to grant the increase would enrich the 
company at the expense of its cus- 
tomers and in prejudice of the national 
stabilization program set up to enforce 
the “hold the line” order against infla- 
tion, issued by the president. 

Mr. Nixon asks that a transcript of 
the record be sent him and that no 
action be taken by the commission until 
he has had an opportunity to submit 
his comments on the testimony and 
showing made by the Hooper company. 


He states that the company’s state- 
ment showed it earned 38 per cent on 
its actual net investment last year, 
when its net income was $5,243. He 
arrives at this conclusion by deducting 
from the $81,232 book value of the 
property the amount in the deprecia- 
tion reserve, $71,701, which leaves a 
net investment of $9,531, to which he 
adds $3,443 for materials and supplies 
and $900 for working capital. Gross 
revenues were $19,246, and operating 
expenses $14,043, leaving a net of 
$5,243, he says, but he omitted any 
deduction for taxes. 

Commissioners point out that the 
OPA official failed to take into con- 
sideration, in his calculation, the per 
cent condition of the property. Testi- 
mony at the hearing was that its pres- 
ent condition is but 15 per cent, and 
that the reason why none of the de- 
preciation reserve, of which $20,000 is 


24 


in cash and government bonds, was 
used, was that it has been impossible 
to obtain competent help to make re- 
placements. Purchase of control by the 
West Iowa Telephone Co. of Remsen 
is expected to result in remedying that 
condition. 


Vv 


Michigan Commission Approves 
Company's Priority Plan 

New telephone service installations 
will be subject to priorities, many prob- 
ably for the duration, under a plan ap- 
proved by the Michigan Public Service 
Commission and announced July 14. 
The commission approved a request by 
the Michigan Bell Telephone Co. for 
authority to set up priorities on new 
installations for those whose service 
applications are not within the pre- 
ferred categories previously established 
by the War Production Board. 

Douglas H. Nelson, manager for the 
company, said the No. 1 priority goes 
to the business user moving to a new 
address in the same community, No. 2 
to the residence user moving to a new 
address, No. 3 to applicants for new 
business service, and No. 4 to those 
applying for new residence service. 

He emphasized to the public, how- 
ever, that even under the new plan, 
applications for service essential to the 
prosecution of the war and to the public 
health or security get first call on new 
installations. 

In approving the company’s plan, the 
commission said that “restrictions im- 
posed by the War Production Board 
respecting use of critical materials 
have made it necessary to delay many 
telephone installations,” pointing out 
that 17,100 applications for service 
throughout the company’s territory are 
being held up for lack of facilities. In 
some instances, it added, “the delay 
will probably be for the duration of the 
critical materials situation.” 


The commission also said that the 
“company’s obligation to furnish servy- 
ice is dependent upon its ability to se- 
cure and retain, without unreasonable 
expense, suitable facilities and rights 
for the construction and maintenance 
of the necessary circuits and equip- 
ment.” 


VV 


Seeks Payment of 
Investigating Costs 

Auditor Cliff Yelle for the state of 
Washington on July 22 recommended 
prompt action by the Washington De- 
partment of Public Service to obtain 
final and complete settlement with the 
Pacific Telephone & Telegraph Co. of 
unpaid costs for investigating the 
company. 

Total cost of the investigation of the 
company was given as $183,761, of 
which there is due and uncontested 
$42,309. There is a contested balance 
of $36,453, plus an additional $17,388 
later assessed, making a grand total of 
$96,153 as the accrued balance on 
March 31. 


Vv 


Illinois Telephone Co. 
Gets Higher Rates 

The Illinois Commerce Commission 
on July 15 authorized new rates for 17 
exchanges of the Illinois Telephone Co., 
Jacksonville, Ill. (TELEPHONY, July 24, 
p. 23). The new rates became effective 
August 1. 

The rates approved by the commis- 
sion were not as high as those re 
quested by the company, which peti- 
tioned for higher rates because of 
greatly advanced labor costs. 

In its opinion, the commission stated 
that the fair value of the property of 
the Illinois Telephone Co. is $1,250,000, 
and it allowed $49,901 for depreciation. 

The commission stated that the new 
rates will increase the local exchange 
revenues of the company by approxi- 
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mately $48,000 per annum, which, after 
deducting increased state and federal 
income taxes and other expenses, will 
improve the net earnings of the com- 
pany by approximately $25,526 and will 
result in the net annual income avail- 
able for return on its investment of 
$61,151, which is 4.89 per cent on the | 
value of the company’s property as set 
by the commission. 


A comparison of the principal new 
rates 


commission’s order follows. 


Hillview, Manchester and Patterson 
CLASS OF No. OF RATES 
SERVICE STATIONS OLD NEw 
Business 

S PAI «02. 

2.00 2.50 
Residence 

i party ...:. $1.75 
a perty.... @ 1.50 2.00 
105 1.50 2.00 
Alexander, Literberry, Murrayville and 
Woodson 

Business 

1 party $3.00 $3.50 
2.25 
Residence 

1 party .. 

4 party .<.. 


Business 
1 party $3.00 $3.50 
2.50 2.50 

Reside nce 
i party .... 

4 party 
tural 


Business 
1 party . $3.00 $3.50 
—_— 50 
Residence 
h party .... 2.00 
* patty .... 20 1.50 
tural an oon 
New Berlin and Pleasant Plains 
Business 


1 party .... 48 $3.00 
2.50 
Residence 
1 party 116 2.00 
> pete... — — 
2.00 
Greenfield 


Business 
1 party .. 


Residence 
1 party .... 
4 party 
Rural 


2.25 

2.00 

2.00 
Roodhouse and White Hall 

Business 

1 Party .... 3¢ $3.2: 


2 party wekn 


Residence 
1 party .... 395 25 
4 party .... 49 ( 
176 2.00 
(Continued on next page) 
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with the old rates in the 17 ex- | 
changes of the company affected by the | 


$2.00 $3.50 | 


$2.25 | 


2.50 | 


BRUTE STRENGTH 


First, a “secret” 


| 2 Things Make Hemingrays Super-Strong 


glass batch-mix—climax of 87 


years’ experience. Second, Owens-Illinois step-by- 


step quality-control production. These result in 


Hemingrays so strong that, using A. S. T. M. pro- 


cedure, a recent test of stock Hemingrays by 


Purdue University showed a strength of 3000 Ibs. 


Fact is, a 100-year-old Hemingray insulator could 


be remelted and made into another insulator that, 


in turn, would last another 100 years, because 


time does not affect the structure of their glass. 


Hemingrays are sold only through principal 


jobbers. Their cost, figured in service-life, is meas- 


ured in cents. 


10 Hemingrays for Primary 
Power Distribution 


From this group you can 
choose Insulators with the 
following range of charac- 
teristics: — 

© Critical Impulse Flash- ~< 
overs ranging from 75 to 120. e Leakage Distances 
ranging from 4 to 914 inches. e Dry Arcing Dis- 
tances from 2% to 4% inches. e Wet Arcing Dis- 
tances from 1 to 1% inches. 


10 Hemingrays for Secondary 
_ Power Distribution 











From this group you can 
choose Insulators, Knobs 
and Spools with the fol- 
lowing range of charac- 
teristics: — 


© Heights ranging from 
2-15/16 to $-1/32 inch- 
es. @ Diameters ranging 
from 2% to 3% inches. 

© Groove Diameters ranging from 1 to 2 inches. 
. Thread Diameters at 1 inch in all 10 Numbers. 





pot 


€d 


Complete ea of all types of 
Hemingrays are on hand. You can 
order as many or as few, as you need. 
Just ’phone your jobber. He can 
arrange immediate shipment. 


| Name— 
| Street and Number 


5 Hemingrays for Your 
Signal Work 


From this group you can 
choose Insulators with the 
following range of charac- 
teristics: — 


© Heights ranging from 

3-13/32 to 4inches, e Diam- 

eters ranging from 24 = 

3% inches. e Groove 

eters ranging from %& t “Tl /16 inches. e Thread 
Diameters standard at 1 inch in all 5 numbers. 


7 Hemingrays for 
Telephone and Telegraph 


From this group you can 
choose Insulators with 
the following range of 
characteristics: — 


© Heights ranging from 

2-13/16 to 4-9/32inch- 

es. @ or ranging 

from 2-7/16 to 3% 

inches. e cae Diameters of either 7/16 or % 
inches. @ T) Diameters standard at 1 inch in 
all 7 numbers. 


iT! —— COUPON FOR CATALOG-~" 
OWENS-ILLINOIS Company, Muncie, Indiana | 


Hemingray Division 


| Please mail a complete Hemingray Insulator Catalog. 


OWENS- ILLINOIS 


HEMINGRAY DIVISION * 


MUNCIE, INDIANA 


HEMINGRAY Power, Telephone and Telegraph Insulators 
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LENZ Wires. whether they be Tele- 
phone, Switchboard, Jumper or Bank 
are specially designed for their par- 
ticular purpose. Conductors and in- 
sulation are the finest obtainable 
assuring longest possible service. 
Millions of feet of LENZ Saturated 
Core type Cable in service today 
give evidence of the high quality of 
this product. 
Keep ‘em talking—with LENZ Cords, 
Wires and Cables. 

DISTRIBUTORS 


LEICH SALES CORP. H. H. VAN LUVEN 
427 W. Randolph St. 307 E. 3rd St. , 
Chicago. IIl. Los Angeles, Calif. 


LENZ ELECTRIC MANUFACTURING COMPANY 


1751 N. WESTERN AVE., CHICAGO, ILLINOIS, U. 5. A. 
“IN BUSINESS SINCE 1904” 








OWNERS OF TELEPHONE 
PROPERTY, ATTENTION ! 


As representative of capital for investment 
your consideration is invited to join in a part- 
nership arrangement, or to sell your Common 
(controlling interest) Stock in your company. 
Long established and operated properties pre- 
ferred. Arrangement contemplates retention 
of management unless desirable that retire- 
ment plans be mutually perfected. 

Factual and corporate information should be 
presented. 

For your protection and pending finalization of 
some arrangement it is deemed advisable to 
keep subject confidential. 

Interest represented desires reasonably prompt 
action and will expedite consideration of 
replies. 


Address: Attention President, Box 9190. 


c/o TELEPHONY 
608 S. Dearborn St. Chicago, Illinois 
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Bell Appeals Tax Cases to 
Missouri Supreme Court 

Judge Frank Hollingsworth ruled in 
circuit court in Mexico, Mo., July 30 


that the Southwestern Bell Telephone | 


Co. should pay delinquent taxes in the 
amount of $8,647.11 to Audrain county. 

The suit was the second of two cases 
filed by the state of Missouri against 
the telephone company for delinquent 
taxes. In the first case against the tele- 
phone company, Judge Hollingsworth 
ruled July 26 that the company should 
pay $236.66 delinquent 1941 taxes to- 
gether with statutory penalties. 

Counsel for the telephone company 
filed a motion for a new trial following 
the July 30 decision, which was denied. 
Counsel then filed an application for an 
appeal to the Missouri Supreme Court 
in both cases, and Judge Hollings- 
worth granted the appeal. 


Vv 


Western Electric Denied 
Use Tax Refund 

In a ruling issued July 23 by the 
Michigan Court of Claims, it was held 
that the Western Electric Co. may not 
be refunded $446,402 in use taxes on 
equipment it sold to the Michigan Bell 
Telephone Co. The ruling, which estab- 
lishes a precedent that almost certainly 
will be taken to the Michigan Supreme 
Court, holds that the use tax and spe- 
cific tax are “not in collision and are 
not unconstitutional.” 

In refusing Western Electric the re- 
fund, Judge Charles H. Hayden, who 
heard the case last January as the 
court of claims jurist, also ruled the 
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AUTELCO 
REBUILDING 








THE MARK OF 
QUALITY IN 
REBUILDING 

SERVICE 


NOTE: Your orders for 
Autelco Rebuilding may 
qualify for preference rat- 
ing under WPB Mainte- 
nance and Repair Orders. 
Please include priority cer- 
tification with all orders. 








AUTOMA 


Dig up that old, worn-out equip- 
ment you were going to throw away. 
It can be put back into service with 
Autelco Rebuilding. Do this and 
you help save critical materials for 
Uncle Sam—you keep your subscrib- 
ers satisfied—and you save yourself 
time, maintenance costs and the 
work involved in trying to get along 
with inadequate or inefficient 
equipment. 

Autelco Rebuilding is not just a 
repair service; it actually renews old 
equipment. Old apparatus is com- 
pletely disassembled, rebuilt, and 
its performance restored to original 
standards or better, with little or no 
use of critical material. 


TIC y ELECTRIC 


F STROWGER STEP 


STEP MACHINE 


MAKERS OF TELEPHONE, SIGNALING AND COMMUNICATION APPARATUS 
ELECTRICAL ENGINEERS, DESIGNERS AND CONSULTANTS 





Distributors in U. S. and Possessions: 
AUTOMATIC ELECTRIC SALES CORPORATION 
1033 W. Van Buren St., Chicago, U. S. A. 
Export Distributors: INTERNATIONAL AUTOMATIC ELECTRIC CORPORATION 





BURGESS 
win- Sex 


“TELEPHONE 


BURGESS 
GATTERY 
COMPANY 


POWER anv 


ENDURANCE 


Like big guns built to keep on blast- 
ing day after day, Burgess Long-Life 
Twin-Six Batteries stand up faith- 
fully to war time wear. Ever-rugged 
and dependable, they furnish the 
punch and power needed for vital 
home front telephone sets. Their 


endurance is a noteworthy factor in 


BURGESS BATTERY COMPANY 


FREEPORT, ILLINOIS 


BURGESS 
BATTERIES 





company was not liable for $111,500 in 
penalties “because the law is too am- 
biguous to determine properly this 
question.” 

Western Electric, an out-of-state con- 
cern, had paid the use tax 30 days after 
the state board of tax appeals last 
September held the company was liable, 
and sued for the refund. The company 
admitted sale of the equipment but con- 
tended that inasmuch as the Michigan 
Bell already pays a specific tax the 
seller of the equipment is exempt from 
the use tax. The telephone company 
was an intervening party in the suit. 

The judge said: “The use tax is an 
excise tax as contra-distinguished from 
an ordinary property or ad valorem 
tax imposed on the privilege of using 


| tangible personal property which one 


has caused to become located in this 
state, and which is not within the ex- 


| emption provided in the use tax act.” 


A victory for the state in the high 


| court would probably bring requests 
from utilities to the public service 
| commission for increased service rates, 


| since the use tax would become a factor 
| in setting up the rates, stated the coun- 


sel for the state revenue department. 
Utilities that would be affected are 


| telephone and telegraph companies, ex- 


press companies, carloading companies, 
out-of-state insurance companies, and 
railroads. 


Vv 


Hearing on Company's Plea to 
Sell Exchange at Osage, Okla. 

Judge L. V. Reid, as referee of the 
Oklahoma Corporation Commission, 
heard evidence July 29 on the applica- 
tion of the Oklahoma Telephone Co., 
Broken Arrow, to sell and Fred Trower 
and C. H. Finn to purchase the tele- 
phone exchange at Osage, Okla. 


J. W. Walton, vice president of the 


| Oklahoma company, testified that his 





company wishes to sell the Osage ex- 
change because it is not conveniently 
located with relation to its other Okla- 
homa properties. He testified that 
Messers. Trower and Finn are compe- 
tent telephone operators and can give 
the Osage property more individual at- 
tention because of closer proximity of 


, eis . | management to that exchange. Jud 
the conservation of critical materials. | Reid aan tgs - ts 


make his recommendations 


to the commission in the case as referee. 


H. W. Hubenthal, secretary, Oklahoma 
Telephone Co., assisted Mr. Walton in 
the hearing. 


Vv 


Telephone Company 
Taken by U. S. 

An order granting right of possession 
to the United States of the lines and 
property of the Columbia River Tele- 
phone Co., White Bluffs} Wash) in the 
area of the Hanford engineeting work 


in Benton county was signed by Judge 
Charles H. Leavy recently in federa| 
district court, Spokane, Wash. 


The government deposited a cheek 
for $45,525 with the court for payment. 
The company entered no objection to 
the order of taking but did not indicate 
whether the amount offered was iccept- 
able. 

VV 


Commission Engineer Dies 

J. HOWARD MATHEWS, chief engineer 
of the Illinois Commerce Commission 
since 1931, died suddenly Saturday, Av- 
gust 7, at St. John’s Hospital, in 
Springfield, Ill., presumably from a 
heart ailment. Mr. Mathews entered the 
service of the commission in 1914, sery- 
ing as service inspector, service engi- 
neer, and assistant chief engineer be- 
for his appointment as chief engineer, 
He is survived by a daughter and sey- 
eral brothers and sisters living in the 
west. 


Vv 


Indiana Commissioner Renamed 
GEORGE M. BARNARD, of New Castle, 
was reappointed recently as the Repub- 
lican member of the Indiana Public 
Service Commission. In July, 1941, Mr. 
Barnard was appointed to a two-year 
term on the commission, but the pres- 
ent appointment is for four years. 
Other commission members are George 
Beamer, chairman, of South Bend, and 
William A. Stuckey, of Indianapolis. 


Vv 


Summary of Commission 
Rulings and Hearings 

Federal Communications Commission 

July 27: Granted request for oral 
argument in matter of New York Tele- 
phone Co. accounting to be held in 
Washington, D. C., September 22. 

July 29: Postponed oral argument 
scheduled now for August 4 until Sep- 
tember 9 in matter of special telephone 
charges of hotels, apartment houses, 
and clubs on interstate and foreign 
communications. 

July 29: Ordered that condition 
number (2) of commission’s order and 
authorization dated March 24, 1943, 
authorizing the American Telephone & 
Telegraph Co., New York, N. Y., to 
provide emergency service between 
Tampa, Fla., and Bartow, Fila., be 
amended to read: “(2) That the lines 
for which this authorization is granted 
be installed ready for service within 
150 days from March 24, 1943.” 

July 29: Granted authority to Amer- 
ican Telephone & Telegraph Co., New 
York, N. Y., to provide emergency 
service by leasing a telegraph line from 
Peninsular Telephone Co., Tampa, Fla., 
between Tampa and a point near Ven- 
ice, Fla., a distance of about 79 miles, 
and operating this line as part of 4 
private line teletypewriter network be- 
ing furnished the CAA. 


August 2: Granted authority to 
American Telephone &, Telegraph Co. 
to supplement existing facilities be- 
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tween Helena, Mont., and the United 
States-Canada International Boundary. 

August 3: Ordered a hearing into 
the lawfulness of the new provisions 


contained in Traffic FCC No. 198, of 


the American Telephone & Telegraph 
Co. to establish new _ocean-link rates 
from New York, N. Y., to San Juan, 
Puerto Rico, applicable to channels for 
progra transmission and proposing to 
discontinue the ocean-link rates from 
Miami, Fla., to San Juan applicable to 
this service; suspended the above cited 
tariff until November 15, unless other- 
wise ordered by the commission. Also 
ordered an investigation into the mes- 
sage toll telephone service between the 
United States and Puerto Rico. The 
proceeding was assigned for hearing at 
a date to be determined in September. 

August 3: Granted request for oral 
argument to be held September 8 in 
the matter of regulations governing the 
initial contract period and guarantee 
of revenue applicable to the rendition 
of teletypewriter exchange service 
within certain exchange areas of the 
West Coast Telephone Co. and the 
West Coast Telephone Co. of Calif., 
both companies having headquarters at 
Everett, Wash. 

August 3: Issued order and certifi- 
cate of convenience and necessity au- 
thorizing the Western Union Tele- 
graph Co. to lease circuit from the 
Southern Bell Telephone & Telegraph 
Co., Atlanta, Ga., between Knoxville 
and Elza, Tenn. 


California Railroad Commission 

July 30: California Water & Tele- 
phone Co. and Southern California 
Telephone Co., both San Francisco 
companies, heard in matter of author- 
ity for former company to extend its 
Moreno exchange area boundary to in- 
clude a portion of the latter company’s 
Riverside exchange area, and latter to 
withdraw from such portion. 

August 5: California Water & Tele- 
phone Co. seeks authority to issue 
$250,000 in principal amount of its 
212 % five year serial notes, upon stip- 
ulated terms. 


Illinois Commerce Commission 
August 4: The Illinois Bell Tele- 
phone Co. gives notice to the public 
that it has filed with the ICC a revision 
in its general local exchange tariff 
to provide rates for bells when fur- 


nished in place of buzzers on buzzer 
circuits. 


Missouri Public Service Commission 

August 5: Robert P. Grandy, et al 
requested telephone service at Lake 
Lotawana by the United Telephone Co., 
Kansas City. 

August 5: Protest by La Belle Tele- 
phone Co., La Belle, Mo., et al against 
telephone service and practices of the 


Steffenville Telephone Exchange, Stef- 
fenville. 


Nebraska State Railway Commission 

August 5: Authority granted North- 
western Bell Telephone Co., Omaha, to 
amend its tariff sheets to include 
charges for extension service to pri- 
vate branch exchanges where cable 
on instead of open wire is 
used. 


North Carolina Utilities Commission 

August 19: Hearing on application 
of the Madison County Telephone Co., 
Marshall, to increase telephone rates. 
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When the Signal Corps moves its equipment up to advanced 


posts both men and equipment take terrific punishment. Signal Corps 
communications equipment rides in the rumbling tanks . . . crouches in 
foxholes and behind shell-blasted tree-trunks . . . marches into the thick 
of battle with the infantry. It’s got to be good! 


CONSOLIDATED RADIO headphones are withstanding all the 
unprecedented rigors of modern warfare. CONSOLIDATED RADIO is proud 
to be manufacturing headphones that are fighting side by side with 
the invincible infantry. 


Consolidated Radio’s Modern Mass 
Production Methods Can Supply 
Signal Corps and Other Headphone 
Units in Quantities to Contractors 


Prodiclhs C« Miflany 


350 W. ERIE ST., CHICAGO, 





Shard Post-War 
PLANNING 7p 


PLAN now for 

that day when es- 

¢ [J é 
HTL=-85 


ound STEN A RE 


sential materials 
for rebuilding and 
rehabilitating your 
lines again are 
available! It may 
come sooner than 


you think. 


All post-war planning should include, of course, 
Crapo High-Tensile Line Wire—@rapo HTL- 
85 and @Crapo HTL-135. These high-strength 
wires make possible long spans with substantial 
savings in construction costs, minimize service 


interruptions, reduce maintenance expense. 


@rapo HTL-85 permits spans of from 225 
feet in heavy loading to 375 feet in light load- 
ing districts; provides increased strength and en- 
durance when used on existing pole structures. 
@rapo HTL-135, with two and one-half times 
the strength of standard B.B. wire, makes practi- 
cable spans up to 350 feet in heavy loading, 500 
feet in light loading areas. Both have superior 
telephonic transmission qualities. 


Ask the distributor of @rapo Galvanized 


Products for information about these high-strength 
wires. Or, write for Bulletins 201 and 202! 


INDIANA 
STECCL & WIRE CO. 


MUNCIE INDIANA 





The Business Girl 
Of Today 


(Continued from page 15) 





homes to the office and (12) that women 
dislike women. 

Undoubtedly, many of these criti- 
cisms are true because women are still 
neophytes in business. Given time we 
hope to dispel some of the adverse criti- 
cism. Let’s discuss some of these 
points Miss Buchanan makes: 


Men say women are too personal; 
that we make every issue a personal 
one; take criticism too personally, and 
that we put a personal interpretation 
on everyone’s actions. 

There is a large measure of truth 
in this, says Author Buchanan 


| Men approach work far more objec- 


tively and, consequently, when they do 
receive criticism they understand that 
the emphasis is on the work, not on the 
person involved. It is a matter of be- 
coming less_ self-conscious. Women 
need to do this. Perhaps we are over- 
anxious to please and to be successful, 
therefore, we are more vulnerable when 
criticized adversely. We must over- 
come this if we are to get anywhere 
at all in business. 

No man feels that his intelligence is 
in question, that he has been insulted, 
if his plans or his advice are not ac- 
cepted, but a woman is inclined to 
think that she has failed completely if 
the same thing happens to her... Of 
course, men are far from impersonal 
themselves in things which touch them 
directly .. . when faced with a threat 
to their own success, but they are a 
lot better at disguising their attitudes 
than women are. That is the differ- 
ence. Men can conceal their intense 
concern under a skillful camouflage of 
talk about the work itself. They man- 
age to transmit their personal concern 
into a concern over something to do 
with the company’s business. Women 
can profit by taking a lesson here from 
men’s behavior. 

Men say women talk too much—that 
they lack business discretion. As long 
as gossip is not malicious, a reasonable 
amount of talking is not objectionable 
—men do that—but women in business 
need to guard against the accusation 
that they talk too much. Gossip and idle 
talk are luxuries no business woman 
can afford. 


The charge that we lack business 
discretion has some merit, says Miss 
Buchanan, because we are still new in 


the business world and we have to 
learn business ethics the hard way, 
When women are indiscreet, both inside 
and outside offices, it is usually due to 
naiveness, inexperience, or thoughtless. 
ness. In spite of this, we can point 
with pride to the thousands of women 
who grimly keep business secrets year 
after year. Many women have exer. 
cised an almost supernormal self-cop. 
trol in refusing to talk about the per. 
sonal escapades of their bosses. Quite 
a few homes have been saved by the 
discretion of secretaries... . 


Men say women can’t take the long 
view; that we are too bogged down in 
details to see the large outlines and 
implications of a subject—and there is 
a good deal of truth in this criticism, 
says Miss Buchanan. Because most of 
us have come through this kind of dis. 
cipline, we are prone to think a good 
deal of details. Recognizing this tend- 
ency will help women to take the longer 
view as their work or position pro- 
gresses to more responsibility. 

Men say women can’t assign work, 
Perhaps women executives are prone to 
do all the work themselves instead of 
enlisting and managing good subordi- 
nates, writes Miss Buchanan, but that 
applies to women in their first execu- 
tive positions. They usually learn to 
adjust their minds to the fact that an 
executive job is a management job and 
that the labor must be left to others. 
It is hard, when you know how to do 
a certain type of work, to stand aside 
and let an inefficient worker muddle it. 
We must learn that this is the essence 
of an executive position: First, we 
must be able to choose good helpers, 
and, second, we must be able to teach 
or train others to do the work. We 
have to learn a new kind of business 
technique—that of training and inspir- 
ing workers. 

Men are too 
The majority of business women, who 
have gone through a long, gruelling 
discipline to reach whatever job they 
have, have learned in a rather tough 
school that they cannot claim the right 
to have flights of temperament possible 
to women who do not have to work 
for a living, points out the author. The 
career girl does not want to risk losing 
what she has gained by permitting fits 
of temper, uncontrolled emotions and 
hysterics. Besides, good taste demands 
that emotions be controlled in the pres- 
ence of others, particularly in business. 


say women emotional. 


Men say women put a strain on the 
They point out 
that women cramp the style of men, 
inhibit their language, make them 
self-conscious. Granted that men have 
set up this arbitrary situation, never- 
theless, it is important to understand 
that most men genuinely prefer the 
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"IS MY JOB HELPING TO WIN THE WAR?" 
PN’: EVERY SOLDIER can fight in the air. Some are on foot, some 


in tanks, some in communication, some in supply and some teach- 

ing. And not the least important are the cooks and the people who see 

that the soldiers get paid. It’s the same way with us telephone people,” 
writes Mary Lee in a recent issue of the New Jersey Bell magazine. 

“It is true the operators may feel more keenly that their jobs are war 

jobs. Those girls handle all the important messages that help so much 

They never know when they answer a call whether it’s 
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FOR GROUND 
CONNECTIONS 


to run the war. 
going to send troops somewhere, or be a hurry call for machine guns, 
or something just as important. They have to be there at the switchboard 
or the whole war would be slowed up... . 


“But every person in every department—accounting, commercial, plant 
and traffic—is making an important contribution to the war effort. There 
are no unnecessary jobs in the telephone company. Every person who 
works there is needed to keep the company 
efficiently — and if it didn’t that 
through. ... 


working smoothly and 


the 


Reliable Clamps include a com- 
plete range of sizes and styles 
for all telephone, radio and 
signal circuit station grounds. 
These clamps are fully described 
in Reliable Telephone Special- 
ties Bulletin. Request your copy. 


work way, calls wouldn’t go 
“Any woman trained for a job in an essential industry like communi- 

cations, who does the best job she knows how, is doing as much as any- 

one else at home to win this war.” 

* * * 


Former Chief Signal Officer Dawson Olmstead paid tribute to the war 
work of telephone people in all departments, in a radio broadcast of 
“The Telephone Hour” last spring, when he said in part: 


“To you telephone women in the cities, towns and villages all over 
America I should like to send a special message. Whether you work at a 


commercial counter, a switchboard, a desk or a typewriter, you are an Kling Klamp for 


copper or iron 


essential part of America’s communication system and are rendering a qeand wires. 


vital service to your country in wartime by giving fast, dependable tele- 
phone service and giving it with courtesy and good humor. The jobs you 
do are all vital, for the telephone system—like the Army—needs many 
different skills to keep its complex organization running smoothly and 
efficiently. ... 

“Communications changed overnight from a service of peace to an 
instrument of war—an essential instrument in trained hands that know 
how to keep it fighting for victory. The responsibility of keeping open 
the lines of communication rests with each of you—and it is a big 
responsibility in time of war. 


Ground Rod 
ts 7 : a Clamps for 1/2"’, 
Shortages of equipment and circuits, the : Se" or %'' steel 

' a ‘ / 
need to make what you have do more than it ever did before—that is ; -s = 
your wartime challenge. You are meeting it—and we count on you to 


continue to meet it.” 














other (Miss Bu- 
chanan says this.) They fall in love 
with women and marry them, but they 
seek the companionship of other men 
in both work and play. Business is 
simply another manifestation of their 
preference. Women have never fully 
understood this because there is no sex 


company of men. the men that you understand and re- 


spect the situation. 

Men say women dislike women. It 
is true that many women have been 
guilty of having too little loyalty for 
their own sex—they are loyal to indi- 
viduals, but not to women as a group. 
Women are still learning the strength 


solidarity among them, outside of clubs 
for social purposes mostly. 


It is wise to take this genwine mas- 
culine preference into account in the 
business world, the author points out. 
The subconscious masculine fear of 
feminine intrusion into office lunches 
and business bull sessions can be dis- 
pelled subtly by your manner; by your 
displaying poise, quiet assurance, reti- 
cence and no social feminine tricks, 
plus a firm but good-tempered indiffer- 
ence to the social set-up. In this way 
you will soon tactfully demonstrate to 
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of a solid front as practiced by men. 
Men have learned to lay down their 
personal differences and opinions when 
they enter the precincts of commerce 

some are even capable of cooper- 
ating with their enemies in the inter- 
ests of business. 

But not so women! They are still 
learning that the office is no place for 
feminine feuds. A man is charitable, 
tolerant and quick to defend another 
man—or a woman—if that person is 
being criticized unfairly. Women can 
learn a great lesson from that. Miss 


Station Ground Clamps are ad- 
justable for grounding to water 
pipe. 
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Buchanan says that women need to 
build up an honorable tradition among 
themselves, a business dignity. 

But after telling us what is wrong 
with us, men are ready to acknowledge 
the assets that women bring to busi- 
ness. Some of those listed by Miss 
Buchanan are: 


(1) Women bring a certain fresh- 
ness of outlook. Sometimes even the 
freshness of inexperience makes us see 
things the old hands miss. Men some- 
times are too conservative—women on 
the other hand like to try new things. 

(2) Women know their own sex, and 
this knowledge is valuable in fashions, 
cosmetics, foods, etc. 

(3) Woman’s intuition is helpful, 
and while many men laugh at this it 
is true that women are more intuitive 
than men because they are frequently 
guided by instinct whereas men are in- 
fluenced by reason. Women jump to 
conclusions, often by an illogical proc- 
ess of thinking—but the deductions 
frequently are the same arrived at by 
men after much ponderous argument, 
discussion and wasted time. Women 
may not know all the steps of their 
reasoning, but they know the decision 
is right and that it was speedily 
reached. 


It is pointed out that most women 
possess natural characteristics that are 
very valuable in business, for instance, 
adaptability, accuracy, attention to de- 
tails, a capacity for concentration, a 
willingness to work, the ability to or- 
ganize, and a sense of loyalty and con- 
scientiousness. But since there still is 
some prejudice, antagonism and sus- 
picion against women in business, the 
girl who wants to advance must have 
a plan that will go beyond the general 
rules of business procedure—to those 
girls I recommend Miss Buchanan’s 
book on “The Lady Means Business.” 


You women supervising others will 
be especially interested in the 29 prac- 
tical rules given in the book for the 
young business worker who wants to 
get started right in her job and in her 
contacts with her new co-workers. 
Space does not permit listing them at 
this time. 


Summed up, if a woman in business 
has a pleasing, friendly personality 
with ability, intelligence and training, 
she can attain a desirable spot on the 
success ladder. Miss Buchanan warns 
that a business girl should: Keep her 
own counsel; be well-groomed; refrain, 
until it hurts, from knocking people; 
not haggle over details with a supe- 
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rior; have a sense of humor about 
herself; not make too many rules; be 
as objective, impersonal and impartial 
as possible; be as liberal with subor- 
dinates as possible within the con- 
pany’s policy; remember to relax and 
not permit herself to be made into an 
“office wife’; remember the male gang 
spirit; try not to show resentment at 
shabby treatment; remember that the 
boss is chiefly interested in himself; 
have the courage of her convictions 
when discussing business matters; keep 
the long view; never forget the im- 
portance of women to business. 


We pay tribute to the business girl 
of today for her high courage and 
initiative; for not only doing her job 
well but for remembering the many 
things to be done in the war effort that 
demand a large share of her personal 
time when away from her job; for pro- 
tecting her health and the health of 
her family; for facing, with chin up, 
the personal and emotional disappoint- 
ments of the war; for keeping her 
morale high for the sake of the men 
in service who count on her to preserve 
the things they are fighting for. 


Mr. Gallico expresses it best by say- 
ing: “The working girl is unique in 
the world. She’s a breed, a class, 4 
people. She’s our own. We invented 
her and it was a happy day for the 
country when she consented to be born. 
Early America had its pioneer women, 
and God bless them. But the America 
of 1943 has the girl with a job, and 
God bless her, too—and a large hug 
and a kiss for her from us all.” 


[Epitor’s Note: This article was 
presented as an address by Miss Riley 
before the traffic conference during 
the convention of the Illinois Telephone 
Association in Chicago last spring.] 
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KENTUCKY HOLDS DISTRICT 
WAR CONFERENCE 


Kentucky Independent Telephone 

Association held July 14 at Ash- 
jand proved to be one of the best group 
meetings ever held by the association. 
Considering the transportation restric- 
tions and wartime conditions, the at- 
tendance was good, there being over 70 
telephone men and women present. The 
registrations disclose that at this meet- 
ing a total of 20 companies were repre- 
sented from 23 locations in six states. 
Throughout the day, enthusiasm and 
interest were evident and everyone 
present seemed to feel the time they 
devoted to this meeting was worth- 
while. 


Tk: district war conference of the 


The meeting was opened at 10:00 a.m. 
by J. N. Johnson, Ashland, president 
of the association. The invocation was 
given by Rev. J. S. Faulconer, pastor 
of the First Christian Church, Ashland. 
G. S. Dunn, chairman of the board, 
Ashland Board of Trade, extended a 
sincere welcome to all the telephone 
people to the city, and congratulated 
members of the industry for their con- 
tribution to the American way of life. 
He also complimented them on overcom- 
ing many discouraging handicaps that 
have made the telephone industry today 
such an important part of all modern 
business in the nation. 


Burton W. Saunders, vice president 
of the association, responded to Mr. 
Dunn’s address, and thanked him for 
the remarks concerning the help the 
telephone industry has given to other 
industries of the nation and to the 
country at large. 


The report of E. L. Malone, secre- 
tary-treasurer, showed the association 
to be in good financial condition, and 
included a brief resume of the associa- 
tion’s activities since the first of the 
year. He also expressed his apprecia- 
tion to the United States Independent 
Telephone Association for interpreting 
the important WPB orders and other 
information received from it, which, in 
turn, was passed on to all Independent 
companies in the state. 

The open forum, “Information 
Please,” conducted by Chairman R. A. 
Maybury, vice president of the associa- 
tion, and H. S. Poage, president and 
general manager of the Northeastern 
Telephone Co., included questions and 
answers pertaining to plant, traffic and 
commercial problems. The presentation 
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of this discussion proved to be both in- 
structive and interesting as nearly 
everyone present took part. 


“Receiving Service Requests under 
WPB Order U-2” was the subject dis- 
cussed by D. H. Lloyd, local commercial 
manager of the Lexington Telephone 
Co., Lexington. Mr. Lloyd outlined the 
highlights of Order U-2; namely, the 
conservation of scarce and critical 
material, the discontinuance of further 
installation or- reconnection of residence 
extensions, service installed on an in- 
terim basis only, and the installation of 
service for producers of substantial 
quantities of food. He stated that the 
application of Order U-2 should be 
made a part of our public relations 
program by convincing the customer 
the company is cooperating with the 
government in the war effort when 


complying with the provisions of the | 


order. 


A. S. Crane, general manager of the 
Portsmouth (Ohio) Home Telephone Co., 
spoke about “Government Regulations 
Affecting the Telephone Industry.” As- 
sisting Mr. Crane in the presentation 
of this subject were Mr. Sidlow and 
Mr. Alter of the Portsmouth company. 
The decisions of the War Labor Board 
as they affect the industry were dis- 
cussed by Mr. Crane. Mr. Sidlow spoke 
about the War Manpower Commission 
order and its application. The “With- 
holding Tax,” as it is computed, and 
the responsibility of the employer in 
reporting the deductions to the govern- 
ment, was discussed by Mr. Alter. 


Lionel C. Hartford, supervising en- 
gineer, Defense Plant Corp., Maple- 
wood, N. J., spoke on the subject, “It 
Can Happen Here,” which pertained 
to civilian defense. He stressed the im- 
portance of all cities being defense- 
minded, and described the organization 
that has been set up in Maplewood. 
Mr. Hartford stated there is too much 
complacency among some of our people 
and that it is the duty of every individ- 
ual to get interested now before it is 
too late. 


“Wartime Cable Maintenance” was 
the subject discussed by John J. Moran, 
general plant superintendent, Ports- 
mouth (Ohio) Home Telephone Co. 
He stated that in view of the 
situation with respect to the use of 
critical material, it is of the utmost 
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importance to all companies to institute 
a strict cable maintenance program. 
Mr. Moran said that proper cable con- 
struction will be of great assistance in 
cutting down on cable trouble. He also 
stated that the spinning method of 
cable construction seems to be more 
satisfactory than the use of rings. 

Mr. Moran illustrated part of his 
talk with a blackboard, showing various 
ways to construct and maintain cable 
that will reduce the cost of cable main- 
tenance. 

“Wartime Toll Traffic Problems” was 
the subject discussed by Jane Mallory, 
toll supervisor of the Lexington Tele- 
phone Co., Lexington. Miss Mallory said 


| that all toll traffic had increased con- 
siderably during the last year. This, 
| with the curtailment of circuits brought 
| about by wartime restrictions on mate- 


rial and a high turnover in the operat- 
ing force, slows the speed of handling 
calls and results in a congestion at 
times. Miss Mallory stated, however, 
that in spite of these difficulties, the 
full cooperation of all concerned will 
help to render a satisfactory service. 

Edwin M. Blakeslee, chairman of the 
toll compensation committee of the 
United States Independent Telephone 
Association and personal representa- 
tive of John R. Porter, USITA presi- 
dent, delivered an interesting address 
on the subject, “Toll Traffic Agreement 
Considerations.” Mr. Blakeslee pre- 
sented in detail the national associa- 
tion’s answer and statement as inter- 
vener in the proceedings of the Federal 
Communications Commissions directing 
the American Telephone & Telegraph 
Co. to show cause why its rates for 
interstate and foreign toll telephone 
service should not be further reduced. 
He also explained the recommendations 
made by the USITA toll compensation 
committee to representatives of the 
A. T. & T. Co. Mr. Blakeslee stated 
that recommendations made by the toll 
compensation committee received the 
fullest consideration from the Bell Sys- 
tem representatives and a number of 
the recommendations were accepted in 
their entirety. 

All who heard Mr. Blakeslee’s splendid 
address have a better understanding of 


| the new toll compensation agreement 


that will result in substantial increases 
to the Independent companies. 

Comm. George Walker, commanding 
officer of the U. S. Naval Training Sta- 
tion, Morehead State Teacher’s College, 
Morehead, Ky., presented an interesting 
talk on “Communications in the Navy.” 
Commander Walker spoke of the 
methods of communication in the Navy 
35 years ago, and described the changes 
that have taken place since then up to 
the present time. 


Due to our activity in World War II, 


Commander Walker stated he is’ not 
permitted to explain in detail the 
marked improvements in communication 
that are used today by the Navy, He 
also said that adequate communication 
facilities are vitally important to the 
success of Navy operations in the prog. 
ecution of the war. Commander Walker, 
in closing, complimented the telephone 
industry on the work it is doing during 
this crisis and expressed his apprecia- 
tion for the opportunity to participate 
in our district war conference. 

Motion pictures entitled, ““Communi- 
cation News and Views,” and “Opera- 
tor,” presented by J. S. Belcher, test. 
board supervisor of the Ashland (Ky,) 
Home Telephone Co., concluded the con- 
ference activities. Both pictures, espe 
cially adaptable at this time, were 
entertaining and instructive. 

The discussions that took place 
throughout the program added eon- 
siderably to the success of the confer- 
ence, it was reported. It was also the 
opinion of several present that the in- 
creased attendance at this meeting in- 
dicates a growing interest in the asso- 
ciation. 


VV 


Former Telephone Manager 
Claims Invention of Radar 

A former manager of the Kenton 
(Ohio) Telephone Co., Frank S. Chap- 
man, filed a claim recently with the 
U. S. War Department for $100,000, 
charging that he invented radar and 
patented it in 1919, obtaining a re 
patent in 1930. 

Mr. Chapman asserts that he dis- 
covered the radar principle while work- 
ing as a telegrapher for the Wheeling 
& Lake Erie Railroad at Massillon, 
Ohio, many years ago. Later he de 
veloped other electrical principles while 
serving as manager of the Kenton Tele 
phone Co. Since retiremnt, he has made 
his home in Kenton and only a year 
ago accepted a position in Washington, 
D. C. 


Vv 


Personnel Changes in 
Illinois Consolidated 

O. M. Westrup again assumes the 
duties of general commercial and traffic 
manager of the Illinois Consolidated 
Telephone Co., Mattoon, after military 
duty took Robert Carlyle, who for- 
merly held that position. 

O. E. Daggett will be in charge of 
the Taylorville and Hillsboro exchanges 
of the Illinois company. 

Grace Short, formerly district com- 
mercial manager at Hillsboro, has been 
transferred to the general office at 
Mattoon where she will be head of the 
revenue accounting office. 
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gineer of that organization in 1935 as 
well as chief engineer for the eastern 
operating group of the General Tele- 
phone Corp. He still makes his per- 
manent home in Erie, where his wife 
and one daughter live. 


Cc. E. JONES 


Pappy’s proudest possession since 
he has come to Washington is a 17- 
cent check which he received from the 
government for three months’ work. He 
is now looking forward to his next 
check for $1, which will make him even 
with Uncle Sam for the current fiscal 
year. 

In return for such a princely stip- 
end, Mr. Jones stays on the job pretty 
conscientiously, notwithstanding the 
tropical heat of the Washington sum- 
mer, and the temptation to fly back to 
his cottage on Lake Erie. Jones tempts 
very easily when it comes to flying, 
since he is an incorrigible aviation en- 
thusiast. But the business of winning 
the war and helping keep the Com- 
munications Division of OWU on the 
beam serve to anchor Pappy in his 
comfortable bachelor quarters in the 
Ambassador Hotel in downtown Wash- 
ington. 


Pleasure driving restrictions being 
what they are in the East, Pappy 
doesn’t even get a chance to get out 
for an occasional game of golf or visit 
with his cronies at the nineteenth hole, 
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which he used to do fondly in happier 
days. But, thanks to his loyalty and de- 
votion to duty, and many others like 
him in and out of Washington, we can 
look forward to an earlier end of the 
conflict and Pappy Jones can get back 
to his desk in Erie where he is sorely 
missed. 


Vv 


Continental Company 
Announces Personnel Changes 

R. S. Griffin, for the past four and 
one-half years district manager of the 
South Carolina Continental Telephone 
Co. with headquarters at Sumter, has 
resigned to accept appointment as gen- 
eral manager of the Georgia Conti- 
nental Telephone Co. with headquarters 
at Monroe, Ga. Mr. Griffin is a native 
of Sumter and has been employed by 
the South Carolina Continental com- 
pany since 1931. His first work was as 
a lineman, later he transferred to the 
accounting department and in 1935 was 
made assistant to the plant superin- 
tendent, continuing in that post until 
February, 1939, when he was placed in 
charge of the Sumter district, consist- 
ing of ten exchanges. 

Upon leaving Sumter, he also re- 
signs as president of the Lions Club 
and Captain of Company I, 3rd Regi- 
ment, South Carolina Defense Force. 
He is married and has a 16-months-old 
daughter. 

L. M. Lomax, for the past two years 
district manager of Laurens, S. C., suc- 
ceeds Mr. Griffin at Sumter. Mr. Lomax 
entered the employ of the telephone 
company at Abbeville, his native city, 
15 years ago and has filled general 
office positions as accountant and com- 
mercial representative prior to taking 
charge of the Laurens district two 
years ago. Mr. and Mrs. Lomax are 
moving to Sumter this month. 

R. E. Monson, at present manager 
of the company’s Conway exchange, 
will take Mr. Lomax’s place at Laurens. 
Mr. Monson has been employed by the 
company for 13 years and has been sta- 
tioned at Conway for the past five 
years. For several years, he served as 
construction foreman and has worked 
in every section of the company’s terri- 
tory. Mr. Monson is married and has 
a four-year-old son. 

Herman N. Lee, central office repair- 
man at Sumter, has been transferred 
to Conway and will be in charge of 
the plant department of that exchange. 
Mr. Lee comes of a telephone family, 
his mother being the company’s agent 
at McCormick, S. C., and he has two 
aunts and a sister who have been tele- 
phone operators. He has been employed 
by the telephone company for the past 
18 months. He has a wife and small 
son. 
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Fargo, N. D., Bell Man 
Commissioned a Major 

George W. Knauer of Fargo, N. D., 
chief engineer and area plant manager 


| for the North Dakota area of the 


Northwestern Bell Telephone Co. re- 
cently received a commission as major 
and has been called to active Army 
duty, his first assignment being at Fort 
Custer, Mich. He has two sons already 
serving with the U. S. armed forces, 
Capt. George R. Knauer, stationed at 
Indiantown-Gap, Pa., and Bruce D. 
Knauer, at Ripon, Wis. He has two 
other sons. 

Last fall the major was one of 83 
American business executives chosen to 
attend a special orientation course in 
Army organization and procedures at 
the U. S. Army’s general staff school 


at Fort Leavenworth, Kan. 


Maj. Knauer moved to Fargo from 
Omaha in 1928, at which time he as- 
sumed the duties of chief area engineer. 

hree years later he became area plant 


manager. 


Vv 


| Telephones Damaged as Storms 
| Hit Central Illinois 


| 
| 
| 
| 
| 


Peoria county in Illinois began a 


| gigantic clean-up job after recent dis- 


astrous wind and hailstorms, as 
farmers, home owners, business leaders, 


| and victory gardeners were faced with 


appalling losses estimated at some 
$2,500,000. About 1,600 telephone 
lines, involving 3,800 telephones in and 


| near Peoria, were known to have been 
| out of 


service, according to J. L. 
Tincher, manager of the Peoria ex- 


| change of the Illinois Bell Telephone 
| Co. 


It was estimated that 2,600 of 
those out of service were in Peoria and 
1,200 were rural telephones. 
Practically all the damage was 
caused by falling trees and flying 
branches torn from trees. A few poles 


| carrying long distance lines were blown 


down. Restoration of the city telephone 
service required several days. 

A rainstorm in Bloomington, IIL, 
also played havoc with telephone lines 


| in that area, causing 10 per cent of 
| the telephones to be out of commission. 
| It was reported that nearly six inches 
| of water fell in the Bloomington area 


within less than six hours, flooding 
hundreds of basements and stalling bus 


traffic. 
Vv 
New Chief Operator 


Mrs. ALVIN TAYLOR recently assumed 
the duties of chief operator of the Mc- 


| Krae Telephone Co.’s Toronto (Kan.) 


exchange. Mrs. CHARLOTTE MURPHY, 
who held the position for the past 


| several months resigned from the job 


July 1. 





COMING TELEPHONE 
MEETINGS 


Association of Rail. 
road & Utility Commissioners, 
Edgewater Beach Hotel, Chicago, 
September 14, 15 and 16. 
United States Independent Tele. 
phone Association, Hotel Sher. 
man, Chicago, October 14 and 15, 


National 


Virginia Independent Telephone 
Association, Roanoke Hotel, Roa- 
noke, November 4 and 5. 

Nerth Carolina Independent 
Telephone Association, Washing. 
ton-Duke Hotel, Durham, Novem. 
ber 8 and 9. 

South Carolina Independent 
Telephone Association, November 
10 and 11 (place not yet named), 

Oklahoma Telephone Associa- 
tion, Huckins Hotel, Oklahoma 
City, November 29 and 30. 











Minority Group intervenes 
In Keystone Sale 

A minority group of New York City 
preferred stockholders of the Keystone 
Telephone Co. of Philadelphia filed a 
bill in equity in common pleas court in 
Philadelphia, August 4, to prevent the 
proposed sale of the company to the 
Bell Telephone Co. of Pennsylvania 
until the “public shareholders” of the 
preference stock are “satisfactorily 
protected.” 

On July 21 in Newark, N. J., a vice 
chancellor reserved decision on an ap- 
plication filed by a New York individ- 
ual to enjoin the sale of the Keystone 
company to the New Jersey Bell Tele- 
phone Co. and the Pennsylvania Bell. 
The court suggested that the parties 
concerned try to reach an agreement 
on the preferred stock in question. 


Vv 


Telephone Official Heads 
Georgia War Committee 

Charles A. Stair, vice president and 
treasurer of the Southern Bell Tele- 
phone & Telegraph Co., Atlantic, Ga. 
recently announced his acceptance of 
Secretary of the Treasury Morgen- 
thau’s invitation to head the war fi- 
nance committee of Georgia. 

A war finance committee is being 
formed in each state to combine the 
activities formerly performed by the 
war savings staff and the victory fund 
committee in the sale of government 
securities to the public. Mr. Stair di- 
rected the Atlanta Community Fund 
drive last year and at present is serv- 
ing as chairman of the fund’s board of 
trustees. His telephone career began 50 
years ago. 
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Telephone Believed Evil; 
Wires Cut in Argentina 

Sabotage was suspected when dozens 
of lines suddenly went dead in the Cor- 
rales telephone exchange in Buenos 
Aires, Argentina, operated by the Com- 
panhi: Telefonica Argentina. This 
proved to be the explanation, but it 
was sabotage of an unusual kind. 

The damage was traced to the roof 
of a house, where seven trunk lines 
were found cut. The owner, Sabina 
Esperanza, an old woman, confessed 
that she had cut the lines because she 
held them to be things of evil. She 
declared that only bad news traveled 
over telephone lines which also at- 
tracted lightning when it stormed. 


Vv 
Hit by Street Car 


After having been struck by a street- 
car in Washington, D. C., recently, 
RALPH A. VAN ORSDEL, vice president 
and general counsel of the Chesapeake 
& Potomac Telephone Co., is recovering 
at Emergency Hospital. He suffered a 
mild brain concussion and face lacera- 
tions in the accident. 








dependable 


Cedar Poles 
MICHIGAN POLE & TiE CO. 


NEWBERRY—GRAND RAPIDS 
MICHIGAN 














POLES 





B. J. Carne 
Minneapolis, 
poles. 


& Co., 100 N. 7th St., 
inn.—Western red cedar 
entrex Butt Treated or Plain. 








Cc. M. Christiansen Co., Phelps, Wis.— 
Northern White Cedar Poles, plain or 
butt treated. Quotations on request. 








International Creosoting and Construc- 
tlon Co., Galveston, Texas.—Creosoted 
Southern Yellow Pine Poles. Plants: 

umont and Texarkana, Texas. 








MacGillls & Gibbs Company, Milwau- 
kee, Wis.—Northern White and Western 
Red Cedar Poles. Plain or butt-treated. 
Immediate quotations on request. 








T. M. Partridge Lumber Co., Minne- 
apolis, Minn.—Northern White—Western 
Red Cedar Poles. Plain or butt-treated. 








Pensacola Creosoting Company, Pen- 
sacola, Fla. — Creosoted Southern Pine 
Poles of Superior Long Leaf Quality. 








Vaientine Clark Corporation, 2516 Dos- 
well Ave., St. Paul, Minn.—Finished 
ar Poles. Plain or butt-treated. 
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Best Story of the Week — 
What's Yours? 


Attorney Everett Jordan and 
Robert Barker, branch manager 
of the Illinois Bell Telephone Co. 
at Aurora, bragged about the big 
red Victory garden tomatoes they 
were going to raise. 

When the boasters strolled into 
the green tomato patch, they 
stopped dead in their tracks. Star- 
ing right back at them were big 
shining red tomatoes, squatting 
among their little green brothers. 
Quick shouts of pride turned into 
stony silence. 

Nobody knows who painted the 
green tomatoes with brilliant red 
nail polish. 











Gadget Inventor Combining 
Telephone and Telegraph 
Christopher Uthe, inventor at Pleas- 
ant Dale, Neb., has evolved an instru- 
ment which, he says, is a combination 
of the telephone and the telegraph. It 
is about 12 inches long, three inches 
wide and two inches high. By its use, 
a telephone conversation can follow im- 
mediately a telegraph message. A 
demonstration between Pleasant Dale 
and Lincoln brought satisfactory re- 
sults, it is claimed, and Mr. Uthe is 
seeking government recognition. He 
says the instrument can be attached to 
a telephone wire without injury to it. 





Are MANPOWER 
Troubles Cutting Your 
Directory Adv. Sales? 


* We have the MANPOWER, the EX- 
PERIENCED ORGANIZATION to take 
over your Telephone Directory Adver- 
tising, handle all details and produce 
MORE NET revenue (all costs con- 
sidered). 


Write or call 
at our expense. 


LOOMIS ADVERTISING CO. 


408 OLIVE STREET, ST. LOUIS, MO. 
1311 Telephone Bidg., Kansas City, Mo. 
Citizens Trust Blidg., Fort Wayne, Ind. 
135 So. Second Street, Philadelphia, Pa. 


PLANT 
ENGINEERING 
and 


CONSTRUCTION 


Building and Rebuilding 
Telephone Plants 


> 


Consultation Services 
- 


Wiring Jobs. Installations, 
Nydhicileley-lae MP athicle-hilelals 


Expert Consultants on All 
Telephone Problems 


National Construction 
Engineering Company 
103! West Van Buren 

CHICAGO 





ATLANTIC 
Creesoting Co., inc., 17 Battery Pi., N. Y. C. 
Creosoted Pine Poles 
Crossarms . . Conduit 

PLANTS ANB OFFICES: 
La. J nm, Tenn. Boston, Mase. 
Planned, La. Louisville, Miss. a 


York, N.Y. 
jortolk, Va. Savannah, Ga. Philadeiphia, Pa. 
Annapolis, Md. Chicago, tl. 


New Orleans, 








Frank F. Fowle & Co. 


Electrical and Mechanical 
ENGINEERS 


35 East Wacker Drive CHICAGO 








ACCOUNTING 


HERDRICH and BOGGS 
Certified Public Accountants 
803 Electric Building 
INDIANAPOLIS, IND. 








J.W. WOPAT 


Consulting Engineer 
Telephone Engineering 
Construction Supervision 
Appraisals—Financial 
Bate Investigations 
1510 Lincoln Bank Tower Fort Wayne, Ind. 











J. G. WRAY & CO. 


TELEPHONE ENGINEERS 
Specialists in Appraisals, Rate Surveys, 
Financial Investigations, Organization, 
and Operation of Telephone Companies 

$324 Bankers Bldg., Chicago 
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Classified Section 


Rates 10 cents per word payable in advance. 
Minimum charge $2.00 for 20 words or less. 








POSITIONS WANTED 

POSITION WANTED: By telephone 
engineer, as plant superintendent 
and/or engineer. Twenty-five years ex- 
perience in construction, supervision, 
valuation and regulation of telephone 
utilities. Available within thirty days. 
Excellent references. Write Box No. 
9189, c/o TELEPHONY. 


POSITION WANTED: Capable 
manager, 16 years experience as man- 
ager and wire chief in common battery 
and magneto plants. Best of references. 
Write Box No. 9188 c/o TELEPHONY. 


POSITION WANTED by “capable 
telephone man with years of experience 
as installer of inside plant equipment 
including dial and maintenance of 
same. Not subject to draft. Can secure 
statement of availability. Position must 
be permanent. Write Box No. 9191, c/o 
TELEPHONY. 





HELP WANTED 


WANTED AT ONCE: Woman to 
operate small magneto exchange in 
North Carolina on agency basis. Living 
quarters furnished. Desirable arrange- 
ment for middle-aged woman and 
daughter. Write Central Carolina Tele- 
phone Co., Southern Pines, N. C 


WANTED: Combination trouble man 
and cable splicer; position permanent. 
Independent Company 2000 telephones. 
Western Illinois. Good Wages. Write 


Box No. 9187 c/o TELEPHONY. 


WANTED: Combination man with 
cable repair and maintenance experi- 
ence. Permanent. Present cable man 
leaving for other work. Eastern 
Nebraska. Certificate of availability 
necessary. Write Hamilton County 
Farmers Telephone Association, 
Aurora, Nebraska. 








HELP WANTED 


HELP WANTED: Experienced line- 
man and wife to operate magneto ex- 
change, 300 phones, modern residence, 
New Junior Masterbuilt Kellogg board 
installed September 20, 1942. Write, 
Onedia Telephone Exchange, Box 257, 
Oneida, Illinois. 


WANTED AT ONCE: Lineman 
capable of taking charge of construc- 
tion work — 3000 stations — Common 
Battery and Magneto. Must be able to 
furnish release or statement of avail- 
ability. Write Box No. 9183, c/o 
TELEPHONY. 


WE TRADE 
WE BUY 
WE REBUILD 


Old telephones or parts into 
smart modern-looking wall phones 
a desk sets with new cabinets. 

—— service for Transmitters, Receiv- 
ers, Desk Stands and Wall Phones—Magneto 
or Common Battery. 


Specialists in Repairing and 
Rebuilding Transmitters 
Telephone Repair Co. 


Daniel H. McNulty, Manager 
Rogers Park Station 26 Chicago 














RECONDITIONED RELAYS 








ee ere: 











INDIVIDUAL OR GROUP MOUNTING 


KELLOGG A.E.CO. STROMBERG 
DEAN W.E.CO. MONARCH 


LINE AND CUT-OFF, TRUNK, CORD CIRCUIT 
REPAIR PARTS—COILS, SPRING ASSEMBLIES 


BUCKEYE TELEPHONE and SUPPLY COMPANY 


COLUMBUS, 


OHIO 




















Nebraska to Telephone 
Warning of Storms 

The Nebraska state council of ciyjl. 
ian defense is setting up a state-wide 
hookup of telephone stations as part of 
a system of warnings of approaching 
tornadic winds and thunderstorms. 
Such winds and storms form a menage 
to trial flights of Army planes and 
gliders, and in two instances planes 
have been lost when involved 
storms. 


heavy 


The plan was first tried out by the 
Army command at the Kearney air. 
base, with volunteer weather wardens 
in eight counties. Under the approved 
program the various Army air base 
weather centers, on receiving telephonic 
communications from weather wardens, 
trace the progress of the high winds, 
In turn, this information is relayed to 
Lincoln, where a control center has 
been set up, which issues a _ general 
warning. 


Vv 


Oklahoma Convention Set 
For Late November 

The 1943 state convention of the 
Oklahoma Telephone Association will 
be held at the Huckins Hotel, Okla- 
homa City, Monday and Tuesday, No- 
vember 29 and 30, H. W. Hubenthal, 
secretary of the association, has an- 
nounced. No exhibits will be displayed 
at the convention, but a good attend- 
ance is expected as the Oklahoma Asso- 
ciation has not held a regular state 
convention since March 1941 (TELEPH- 
ONY, August 7, 1943, p. 23). 


Vv 


Named Secretary-Treasurer 

MINNIE COSTELLO has been appointed 
secretary and treasurer of the Parnell 
Telephone Co., Parnell, Iowa, to fill the 
vacancy caused by the resignation of 
Mrs. W. M. MuRPHY. 


Vv 


Heads War Fund Division 

Victor E. CooLey, vice president of 
the New York Telephone Co., New York, 
N. Y., recently was appointed chair- 
man of the advance gifts division of 
the New York Committee of the Na 
tional War Fund, which committee sup- 
ports the USO, United Seamen’s Serv- 
ice, and 15 other major agencies serv- 
ing our own armed forces and our 
fighting allies. 


© DIRECTORY PRINTING 


With specialized attention to Direc- 
10 States — 
Please write 


E. W. STEPHENS CO., Columbia, Mo. 


tories for Companies in 
with room for more. 
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